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About Us

Founded in 1992, Majid Al Futtaim is an Emirati-owned,
diversified lifestyle conglomerate with operations across
the Middle East, Africa and Asia. Inspired by the vision
of our founder, Mr. Majid Al Futtaim, to create Great
Moments For Everyone, Everyday, the Group has grown
into one of the region’s most respected businesses,
employing more than 41,000 people and serving 600
million people across our physical and digital ecosystem
each year. With owned assets valued at USD 19 billion,
Majid Al Futtaim has the highest credit rating (BBB)
among privately held companies in the region.

We own and operate 29 shopping malls, including the
flagship Mall of the Emirates, Mall of Egypt, Mall of
Oman, and the iconic City Centre destinations. Our real
estate portfolio includes seven luxury hotels and five
mixed-use developments, as well as highly sought-after
communities, including Ghaf Woods and Tilal Al Ghaf in
Dubai, Al Zahia in Sharjah and Al Mouj in Muscat.

We opened our doors for the first time in 1995, and
in doing so introduced the region to modern retailing
experiences. Today, we own and operate a portfolio
of home-grown, and international brands across a
network of more than 500 stores and experiences.

2024 SUSTAINABILITY REPORT

We are proud to say that our assets and interests act
as a gateway into the Middle East for global fashion,
home and beauty brands, including lululemon, LEGO,
Crate and Barrel, and Shiseido, as well as our own
regional multi-brand, omnichannel concept store,
THAT. We are the proud operator of more than 600 VOX
Cinemas screens and own a network of world-class
leisure and entertainment experiences, including the
world-renowned Ski Dubai.

Our SHARE rewards programme is the thread that
brings the Majid Al Futtaim experience together,
providing users a unified lifestyle rewards ecosystem
that integrates shopping, dining, entertainment, travel,
and financial benefits across our diverse portfolio.

About This Report

Covering the period from 1 January to 31 December
2024, this report outlines our approach to managing
environmental, social and governance (ESG) risks and
opportunities. It also includes our progress towards
our Sustainable Business Commitments (SBCs), which
fuel our ability to create long-term value for a broad
range of stakeholders.

In preparing this report, we have aligned with
globally recognised frameworks including the 2021
Global Reporting Initiative (GRI) Standards and the
International Financial Reporting Standards (IFRS).
Additionally, we provide updates on our performance
in alignment with the United Nations Sustainable
Development Goals (UN SDGs) and the WEF
Stakeholder Capitalism Metrics.

This report includes all the operations and assets in
our portfolio and excludes other joint venture projects
where we did not have full operational control or
responsibility for 100% of the floor area in 2024.

The report also reflects the environmental data from
all assets under our operational control that were
active at any time during 2024, capturing the full
scope of our environmental footprint. In line with
the Greenhouse Gas (GHG) Protocol’s dual reporting
principle, we disclose emissions, using both location-
based and market-based approaches, to ensure
transparency and comparability. Additionally, the
environmental impact of all major construction
projects underway during 2024, are detailed in the
Environmental Data Annex available on our website.

2024 environmental data performance has been
verified and assured by an independent third party
auditor. Our Green Capital Market Issuances Report
2025 is available on our website.
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INTRODUCTION

A Message from Our Chief Executive Officer

2024 SUSTAINABILITY REPORT

In 2024, this ethos came to life through bold ambitions,
decisive action, strategic investments and meaningful
collaboration across every part of our business. We
retained our low ESG Risk Rating from Sustainalytics
and our stable ‘BBB’ credit rating from both S&P
Global and Fitch, reflecting continued confidence

in our financial resilience and governance. We also
maintained strong scores across global benchmarks
and continued to link our sustainability performance to
financial outcomes.

We took measured steps to cut emissions and drive
sustainable innovation at scale. Our decarbonisation
efforts, including expanding renewable energy
investments and strengthening the sustainability
credentials of our asset portfolio, are aligned with
the UAE Net Zero 2050 Strategy. As part of our

climate action commitment, we are evolving our

“Net Positive” framing into a more comprehensive
focus on decarbonisation and water stewardship,
reflecting a broader and more structured approach to
environmental impact.

At Majid Al Futtaim we understand that realising

our ambition, is only possible through the boldness,
passion and collaborative efforts of our people. With
more than 41,000 MAFers driving our progress, we
continue to build diverse, skilled and empowered
teams to ensure we have the capabilities in place to
lead us in delivering sustained value creation for all
stakeholders. We have made meaningful progress on
our journey toward improving gender parity at the
most senior levels of the Group. By fostering equitable
opportunities for talent to advance into leadership
roles, women now hold 29% of leadership positions
across our company. And in welcoming our 3,000th
Emirati hire, we continue to underscore our long-term
commitment to the UAE’'s NAFIS programme and our
broader focus on developing local talent, creating
meaningful employment opportunities, and supporting
national development priorities.

Understanding that to truly deliver on our vision,

our duty of care must extend beyond our business
activities, we supported humanitarian campaigns and
aid relief through donations, leveraged our digital
platforms to enable customer contributions, and
provided assistance to MAFers affected both directly
and indirectly by the challenges our local communities
have faced.

The progress we made this year reflects the strength
of our conviction to grow with purpose, embedding
sustainability into the decisions that shape our
business and the outcomes we deliver. By holding
ourselves to higher standards, investing in our people
and building the systems that enable lasting impact,
we are shaping a business that is fit for the future and
accountable to it.

Chief Executive Officer
Majid Al Futtaim
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A Message from Our Chief Financial Officer

The reaffirmation of our ‘BBB’ credit rating by S&P
and Fitch, alongside a sixth consecutive ‘Low Risk’
rating from Sustainalytics, reflects the consistency of
our strategy, the strength of our governance, and the
market’s confidence in our approach.

2024 was shaped by growing complexities
across markets, regulations, and stakeholder
expectations. Throughout, we remained focused
on disciplined execution, strengthening the
connection between our financial strategy and

the long-term outcomes we are building toward. To accelerate decarbonisation, we expanded our solar
investments, increasing renewable energy generation
to over 61 million kWh - up from 60.8 million kWh the
year before. In 2024, our green-certified portfolio grew
to 3,927 assets and residential units, and we achieved
LEED Platinum certification across all but two of our
29 shopping malls, with the final two on track for
certification in 2025. At the same time, we continued
retrofitting high-energy-use sites and upgrading our

logistics operations to cut emissions and improve speed-
to-market, making targeted investments that strengthen

resilience, relevance, and performance over time.

Sustainability, for us, also means being deliberate in
how we use resources and the standards we uphold
across our ecosystem. As part of our responsible

sourcing efforts, we have deepened our engagement

with our Tier 1 suppliers through targeted training on

sustainability and human rights, ensuring our values
are reflected at every level of the supply chain.

MAJID AL FUTTAIM 2024 SUSTAINABILITY REPORT

TRANSFORMING EMPOWERING GOVERNANCE
LIVES OUR PEOPLE

Looking ahead, | am confident that we are entering the
next chapter of Majid Al Futtaim'’s journey with strength
and purpose. Our commitment to sustainability is both

a driver of - and a reflection of - the enduring value

we aim to create for our shareholders, customers,
communities, and partners. With the same determination
that has guided us for the past three decades, we remain
resolutely focused on delivering meaningful, lasting
impact, and building a brighter future for the people we
serve and the region we call home.

ZIAD CHALHOUB
Chief Financial Officer
Majid Al Futtaim

ZIAD CHALHOUB
Chief Financial Officer
Majid Al Futtaim

PERFORMANCE AND
REPORTING
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INTRODUCTION

Our Business

Founded in 1992, Majid Al Futtaim is ?
an Emirati-owned, diversified lifestyle
conglomerate with operations across the

Middle East, Africa, and Asia. OUR MISSION OUR VISION

WE CREATE UNIQUE AND OUR VALUES UNIFY US AND TO CREATE GREAT MOMENTS
ENGAGING EXPERIENCES DEFINE WHO WE ARE, WHAT WE FOR EVERYONE, EVERYDAY
BY APPLYING A PIONEERING STAND FOR, AND HOW WE WORK
MINDSET AND MASTERING THE TOGETHER
ART OF DELIVERY

We promote an environment of We nurture an owner’s mindset We cultivate synergy where the
innovation where it is safe to speak of excellence and perseverance, whole is greater than the sum of the
up, fail fast and learn. We challenge bringing simplicity and parts. We collaborate authentically

conventions with kindness and prioritisation to ensure focus and seed an environment of

bring positive energy to work inclusion, respect and appreciation
that reinforces the spirit of ‘One’

Majid Al Futtaim




INTRODUCTION

GEORGIA

. - AFRICA
Overview of Our Operations e

CENTRAL ASIA

@ MENA

LEBANON @ SOUTHERN &
, SOUTH EAST
JORDAN ASIA
KUWAIT 2024 Snapshot
‘ BAHRAIN @‘PU A
QATAR Retail Business
UNITED ARAB Wi

SAUDI ARABIA - 450+ grocery stores and 9 health and

beauty stores across 14 markets

‘ EMIRATES
d Properties Business

- 29 shopping malls in 5 countries

- 7 hotels, all operated by international hotel
brands, connected or adjacent to our malls

- 5 mixed-use communities

Entertainment Business
- 620+ screens across the Middle East
- 4 Global Snow locations

- 35 family entertainment centres

Lifestyle Business

- 85 stores across the Middle East, home to
world-class fashion and retail brands

- 25+ digital platforms across the Gulf
Cooperation Council (GCC)

2024 SUSTAINABILITY REPORT




INTRODUCTION

VALUE CREATION
PROCESS

Our Value Creation Model

AED 51.54 billion tangible fixed assets AED 33.9 billion revenue
AED 1.77 billion capex AED 4.6 billion EBITDA
FINANCIAL AED 13.94 billion net debt AED 3.2 billion NOPAT

AED 34.93 billion equity FINANCIAL AED 2.04 billion net profit
BBB credit rating from Standard & Poor (S&P)

and Fitch Ratings

29 shopping malls in 5 countries

1.8 million m?+ GLA of prime retail space

7 hotels

3 residential communities in the UAE and Oman

229+ million shopping mall visitors

To create great moments
97% average occupancy across malls

MANUFACTURED _ _ for everyone, everyday
UFACTU 450+ Retail outlets across 14 countries MANUFACTURED 76% average occupancy across hotels o
620+ VOX Cinemas screens and 35 family 1,100+ residential units handed over c
entertainment centres 280 million Carrefour customers %I
85 lifestyle stores 19+ million VOX Cinemas admissions cC
—]
55+ brands in our brand family We create unique Bold INTELLECTUAL 85 NPS n
INTELLECTUAL 3 partnerships with hotel operators and engaging experiences Together 2,735+ private label products ;
4 million+ SHARE app members by apply|ng a pioneering g . U
_ mindset and mastering Passionate 29% women in the top three seniority levels o
41,000 employees across 14 countries the art of delivery hé Jlaal o 8,730+ employees trained on sustainability-related c
189,790+ training hours delivered MAJID AL FUTTAIM topics
HUMAN : . HUMAN 2 A
through our Retail Business School 13% Emiratis in our UAE workforce 8
110+ nationalities 93% employees completed a career development 2
review
21,800+ active suppliers m
SOCIAL AND o ion socts! conributions 80%* of products within UAE Carrefour stores
additional infrastructure projects ' ' ' :
RELATIONSHIP proj Leveraging our capital to propel the growth of our engines SOCIAL AND sourced regionally

27,000+ employee engagements during wellness week Augment the growth of our engines through our boosters

AED 7.8+ million donated to community partners to
610+ volunteering hours RELATIONSHIP

Focus on our core geographies support social causes
Continue to create great moments 12,604 workers employed on construction projects

1.39 billion kWh of energy consumed'

46,291 kWp renewable energy installed capacity
NATURAL 4.5 million m? of freshwater considered

613,161 tCO,e Scope 1 and 2 location-based emissions

557,947 tCO.e Scope 1 and 2 market-based emissions

137,286 tonnes of waste generated

as one Majid Al Futtaim

59.6 million kWh of renewable energy consumed?

34% reduction in market-based scope 1 and 2
NATURAL Company emissions vs. 2019 baseline

3,927 green-certified assets?®

42,579 tonnes of waste diverted

AP
f_ﬁc;q @APUQ 17, (+* — 1,576,601 litres of clean drinking water produced
A wr s @ =

o —
PROPERTIES RETAIL ENTERTAINMENT LIFESTYLE SOLUTIONS ' Excludes energy consumed by third-party tenants and in our development activities.
MAJID AL FUTTAIM 2024 SUSTAINABILITY REPORT 2 Includes on-site solar photovoltaic (PV), on-site PV with PPA and off-site PPA. 9

® This figure includes hotels, malls, offices, entertainment venues and residential units.



INTRODUCTION

2028 Sustainable Business Commitments Progress

To drive progress toward our 2028 commitments, we
define short- and medium-term measures of success
and set annual targets that are externally measured,
audited, and reported in this annual Sustainability
Report. See page 99 for our 2024 annual targets

assessment and pages 103 through 113 for our @
progress within each of our businesses.

2028 Sustainable Business Commitment

DECARBONISATION'
We will become net positive in carbon by 2040.

Reduced market-based company-wide Scope 1 and 2 emissions by 34% in 2024
compared to our 2019 baseline

Reduced company-wide energy consumption by 6.5% compared to 2023

Increased renewable energy installed capacity by 5,810 kWp

Purchased over 35,237 MWh |-RECs and 70,799 MWh CECs

Initiated the development of a decarbonisation pathway to guide our emissions
reduction

Assessed and evaluated carbon dioxide removal technologies to inform our strategy
Certified 762 assets and residential units to LEED, BREEAM or equivalent

RETHINKING RESOURCES

2024 Progress

Relevant Report Section

See pages 30 to 39

CLIMATE RESILIENCE &

NATURE-BASED SOLUTIONS

We will increase the resilience of our business in
the context of global climate change and promote
the restoration of natural habitats and biodiversity
on our own sites.

Completed the Taskforce on Nature-related Financial Disclosures (TNFD) assessment
update, which identified and assessed physical water and biodiversity risks to develop
mitigation plans

Conducted a comprehensive assessment of our water data collection process
Submitted our Expression of Interest for Science-Based Targets for Nature (SBTn)
validation

See pages 40 to 44

WATER STEWARDSHIP!
We will become net positive in water by 2040.

Decreased company-wide water consumption by 13%—excluding reverse osmosis (RO),
treated sewage effluent (TSE) and borehole (BH)—against our 2019 baseline

See pages 45 to 46

o

CIRCULAR ECONOMY

We will embed circular economy principles across
our business operations to minimise our impact
on the environment and generate new revenue
streams.

Fully phased-out single-use plastics across our lifestyle business and on track to be
met by end of 2025 within our own operations across our properties business

Fully phased-out shopping bags and e-commerce bags in seven of eight countries
within our entertainment business

Fully phased-out shopping bags, e-commerce packaging, and cutlery in six, four, and
13 of 14 countries within our retail business, respectively

'We are evolving our Net Positive framing into a broader focus on decarbonisation and water stewardship.

See pages 47 to 52

10



INTRODUCTION

2028 Sustainable Business Commitments Progress (Continued)

TRANSFORMING LIVES

2028 Sustainable Business Commitment

e

LOCAL ECONOMIC DEVELOPMENT

We will promote prosperity and economic
development in our communities through
upskilling and entrepreneurship aligned to local
needs and by increasing expenditure

in local economies.

2024 Progress

Invested in three projects to develop additional infrastructure in the UAE

On average, 79% of our supplier spending within our global solutions business was
directed to local suppliers in the regions where we operate

Welcomed our 3000th Emirati hire, fulfulling our commitment to the UAE’s Emirati Talent
Programme ‘NAFIS’

Relevant Report Section

See pages 55 to 60

im

CUSTOMER WELLBEING

We will offer inclusive customer experiences
and promote healthy and sustainable consumer
choices.

Engaged 632 mall tenants in promoting sustainable lifestyle choices

Expanded our Choose Better programme to all Carrefour stores across UAE
Launched a “pre-loved luxury fashion” initiative at THAT Concept Store

Received the Best Sustainable Residential Development in Dubai Award at the 2024
International Property Awards for Ghaf Woods, the first forest living community in the
heart of Dubai

Achieved WELL Performance Certification at Little Explorers City Centre Mirdif,
becoming the world'’s first children’s education facility to be certified

See pages 61to 70

DISRUPTIVE TECHNOLOGY

We will invest in our employees’ innovative ideas
by having an Innovation Centre of Excellence to
drive improvements in sustainability performance
across Majid Al Futtaim and our supply chain.

Launched an Innovation Centre of Excellence to engage employees in our lifestyle
business

Launched an Al art competition in collaboration with Dubai Culture and the Arts
Authority and American University in Dubai showcasing students’ visions of Dubai’s
future across Tilal Al Ghaf in a public gallery

See page 61

1



INTRODUCTION

2028 Sustainable Business Commitments Progress (Continued)

EMPOWERING OUR PEOPLE

2028 Sustainable Business Commitment

®

ATTRACTING & RETAINING TALENT

We will integrate sustainability into attraction
and retention programmes to meet the evolving
values of our workforce.

2024 Progress

Ranked as the seventh best workplace to grow your career in the UAE
Employed more than 380 People of Determination across the Group

Relevant Report Section

See pages 76 to 79

TRAINING & DEVELOPMENT

We will provide sustainability training to
employees and suppliers throughout the value
chain.

Launched four new Leadership Academies

Hosted our second annual uLearn! initiative with over 1,800 registrations
Delivered 189,790+ training hours through our Retail Business School

More than 8,700 staff completed sustainability related training (including human
rights, health and safety, and strategy)

See pages 80 to 83

HEALTHY WORKPLACES

We will implement wellbeing programmes across
the business and demonstrate measurable
improvements in employee health, wellbeing, and
productivity.

Held our second Annual Wellness week, which saw us conduct more than 27,000
engagements and 30 company-wide events across 8 countries

Achieved WELL Silver Certification at our Tilal Al Ghaf Sales & Experience Centre,
the first WELL Certification in the UAE under the real estate sector

See pages 84 to 87

HUMAN RIGHTS & EMPLOYMENT CONDITIONS
We will aspire to lead by example by requiring all
employees and direct Tier contractors

to comply with the International Labour
Organisation’s eight core conventions.

Achieved ISO 45001 or equivalent certification across 137 assets and stores

See pages 88 to 89

12



INTRODUCTION

2024 Highlights

ll@ Co, @
2 >
Emirati hired, fulfilling our commitment to NAFIS, the reduction in market-based company-wide Scope 1 of our supplier spending through our global
UAE’s Emirati Talent Competitiveness Programme and 2 emissions vs. 2019 baseline solutions business directed to local suppliers
S0 o o/
engagements held across eight countries during people of determination employed employees trained on sustainability-related topics

annual Wellness Week

¥
Uﬁ&
e

Increase in renewable energy installed capacity validation Expression of Interest submitted, decarbonisation pathway in progress, guiding
vs. 2023 marking Majid Al Futtaim’'s commitment to our long-term emissions reduction efforts across
aligning with Science-Based Targets for Nature operations

2024 SUSTAINABILITY REPORT 13



DARE TODAY,
CHANGE TOMORROW

Our Sustainability Journey

City Centre Mirdif becomes
our first mall to receive
LEED Gold certification

Launched our first
sustainability report for our
properties business

2011

=1

3

2009 2013

Company Board requests
sustainability strategy for
our properties business

status

2024 SUSTAINABILITY REPORT

Obtained GRESB Green Star

Launched Employment
Conditions Policy

Launched Sustainable
Building Policy

2014

84

2015

Received region'’s first
BREEAM Communities
accreditation for Al Zahia

Developed socio-economic
KPls to be monitored in
communities’ portfolio

2016

2017

Launched ‘Dare Today,
Change Tomorrow’
sustainability strategy

Consolidated sustainability
efforts into a unified Group
Sustainability Policy

2018

Completed first response

to TCFD

2019

Inception of the Leadership
Institute, providing
employees with access to
world-class training

Committed to becoming

net positive in carbon and
water across all businesses
by 2040. In 2025, we have
evolved this commitment in
line with the UAE Net Zero
2050 Strategy

Raised USD 1.2 billion
through two Green Sukuk

Completed climate
modelling for all assets

Committed to phasing out
Single-use Plastics across
our operations

Received a Low Risk score
from Sustainalytics' ESG
Risk Ratings

2020

Received validated SBTs
by the SBTi and launched
our Climate Transition
Action Plan

Mall of the Emirates became
the world’s largest existing
building to achieve LEED
Platinum certification

2022

2021

Signed USD 1.5 billion SLL,
a first in the region

Secured LEED Platinum
certification for our hotel
portfolio, a global first

Completed second company-

wide materiality assessment :
footprint

2023

Inaugurated the first Net
Positive mosque in the
region, a tribute to our late
Founder, Mr. Majid Al Futtaim

Welcomed our 3,000th Emirati
hire, fulfilling our commitment
to NAFIS, the UAE’s Emirati
Talent Competitiveness
Programme

2024

Launched Phase 2 of
Dare Today, Change Tomorrow

Initiated a data-focused
collaboration with CDP to
gather our Scope 3 emissions,
addressing a critical
component of our full carbon

Completed first TNFD-aligned

response

14



Managing Our Sustainability Risks

We continuously assess our material risks and
opportunities, as well as new and evolving global
trends through our risk management framework (see
page 95), with guidance from other relevant tools
including the WEF Global Risks Report.

Key global trends, including examples of the potential
risks to our Dare Today, Change Tomorrow strategy and
performance, are highlighted here, along with the page
reference for our approach to mitigating their impact
and capitalising on the opportunities they present.

2024 SUSTAINABILITY REPORT

DARE TODAY,
CHANGE TOMORROW

KEY TRENDS

RISK LEVEL

EXAMPLES OF POTENTIAL RISKS TO STRATEGY AND PERFORMANCE

HOW MAJID AL FUTTAIM IS ADDRESSING THEM

Climate risks are accelerating and demanding we
embed resilience into the design and operation of
our assets.

Physical climate impacts

Increased energy demand and costs
Supply chain disruption
Infrastructure upgrades and planning

Decarbonisation, page 30
Climate Resilience and Nature-Based Solutions, page 40

Water insecurity and the unsustainable use of
natural resources such as energy and raw
materials pose growing risks to long-term
resilience. At the same time, increasing waste
generation, particularly from single-use plastics,
underscores the need for enhanced circularity
and waste reduction strategies.

A

Water stress

Energy availability

Supply chain disruption

Increased costs

Limitations to achieve complete phase-out of single-use plastics
Pressure to remain competitive while transitioning to sustainable
alternatives

Water Stewardship, page 45

Circular Economy, page 47

Renewable Energy, page 35

Sustainable Procurement Policy, page 37
Green Building Requirements, page 43

Purpose beyond profit requires measurable
social impacts within the communities where we
operate.

“A

Stakeholder mistrust
Reputational damage
Impacts on vulnerable groups

Local Economic Development, page 55
Customer Wellbeing, page 62
Responsible Procurement, page 57

A holistic approach to wellness is essential for
creating a safe environment for employees,
customers, residents, and communities.

“A

Increased health and safety incidents
Reputational damage
Failure to attract and retain talent

Customer Wellbeing, page 62
Healthy Workplaces, page 84
Human Rights and Employment Conditions, page 88

Operating in a region where ethical risks remain
heightened, maintaining integrity and
transparency is critical to preserving stakeholder
trust and long-term value

“A

Penalties, fines and sanctions

Reputational damage

Stakeholder mistrust

Lack of transparency in ESG data

Supplier or partner misconduct impacting brand integrity
Regulatory scrutiny or financial consequences tied to non-
compliance or ESG claims

Governance Framework, page 91

Code of Conduct and Ethics Hotline, page 94

Supplier Code of Conduct, page 94

Sustainability Governance and Accountability, page 92
Independent Assurance Statement, page 155
Transparent Sustainability Report, page 2
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Managing Our Sustainability Risks (Continued)

KEY TRENDS RISK LEVEL EXAMPLES OF POTENTIAL RISKS TO STRATEGY AND PERFORMANCE HOW MAJID AL FUTTAIM IS ADDRESSING THEM
Penalties, fines and sanctions Governance, page 90
Building resilience against non-compliance ﬁ Stranded assets ISO Certifications and Management Systems, page 75
requires being proactive to potential changes in Increased costs to comply Responsible Procurement, page 57
laws and regulations. Contractors and suppliers Reputational damage Sustainability-Linked Loans, page 19
must meet mandatory accommodation Delayed project timelines Internal Audits, page 88
requirements and subsequent human rights Reduced trust among stakeholders
policies. Operational disruptions
Data breach/loss Governance, page 90
Protecting Majid Al Futtaim, our customers and : \ Stakeholder mistrust Information Security Management Programme, page 96
third-party information is essential to protect Fines and reputational damage Data Privacy Framework, page 96
against regulatory, financial or reputational
consequences.
Loss of competitiveness Local Economic Development, page 55
Rapid shifts in technology and consumer “ Missed opportunities to increase engagement and potential business Disruptive Technology, page 61
expectations present both risks and opportunities Vulnerability to market fluctuations Attracting and Retaining Talent, page 76
for growth. Innovation is essential to remain
competitive, expand into new markets, and
diversify our offerings.
Loss of market share Disruptive Technology, page 61
Creating great moments means staying at the “ Decreased customer loyalty Customer Wellbeing, page 62
forefront of customers’ needs and expectations. Missed opportunities to increase engagement and potential business
Failure to attract and retain talent Attracting and Retaining Talent, page 76
In an increasingly competitive talent landscape, “ Lack of employee engagement Healthy Workplaces, page 84
failing to align our employee value proposition Misalignment between values and organisational culture Training and Development, page 80
with our values, leadership behaviours, and Reputational damage DEI Policy, page 78
organisational systems can impact retention, Employee Engagement Survey, page 78

engagement, and performance.
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Our Sustainability Strategy

Our sustainability strategy, Dare Today, Change
Tomorrow, is based on our response to the 2021
materiality assessment of the issues that impact
both our business model and stakeholders, and
influence how we operate. We began by identifying a
wide range of ESG topicsthrough both peer analysis,
and understanding investor expectations, as well as
assessing existing and proposed legislation across
our markets. We then engaged diverse voices

from within our business, as well as consulting
suppliers, regional NGOs, global industry bodies,
local authorities, and investors, to capture different
perspectives on where Majid Al Futtaim can reduce
risk and create value.

This process helped us determine and rank 21
material issues (see our materiality matrix in the
Performance and Reporting section of this report),
which we grouped based on their synergies into
three focus pillars: ‘Rethinking Resources’, to create
a positive impact, ‘Transforming Lives’, to enhance
the communities we serve, and ‘Empowering Our
People’, to reach their full potential.

In 2025, we will conduct a double materiality
assessment to update our key ESG topics. This will
examine both the financial impact of ESG issues on
our business, and the effects of our operations on
the environment and society. It will provide a more
comprehensive view of risks, opportunities and
stakeholder expectations, which may evolve our
Sustainable Business Commitments.

MAJID AL FUTTAIM 2024 SUSTAINABILITY REPORT

DARE TODAY,
CHANGE TOMORROW

RETHINKING
RESOURCES

Rethinking Resources

DECARBONISATION
Energy & carbon emissions
Sustainable building certifications

WATER STEWARDSHIP
Water management, use & pollution
Sustainable building certifications

CIRCULAR ECONOMY
Circular economy
Waste & resources management
Sustainable materials
Sustainable building certifications

CLIMATE RESILIENCE & NATURE-BASED SOLUTIONS

Climate change adaptation, mitigation & resilience
Biodiversity & nature-based solutions
Sustainable building certifications

MATERIAL ISSUE ENABLERS:
Responsible supply chain management
Opportunities for innovative technologies
Transparent disclosure

TRANSFORMING EMPOWERING
LIVES OUR PEOPLE

Transforming Lives

LOCAL ECONOMIC DEVELOPMENT
Inclusive economic development
Education & skills (internal stakeholders)

DISRUPTIVE TECHNOLOGY
(Relevant material issues are dependent on the
active disruptive technology programmes in place)

CUSTOMER WELLBEING
Diversity & inclusivity
Promoting sustainable lifestyles
Community wellbeing & cohesion

MATERIAL ISSUE ENABLERS:
Stakeholder engagement & partnerships
Responsible supply chain management
Opportunities for innovative technologies
Transparent disclosure

GOVERNANCE

PERFORMANCE AND
REPORTING

AN

=

Empowering Our People

ATTRACTING & RETAINING TALENT
Attracting & retaining future talent
Education & skills (internal stakeholders)
Diversity & inclusivity

HEALTHY WORKPLACES
Health, safety & security of building site users
Healthy workplaces

TRAINING & DEVELOPMENT
Education & skills (internal stakeholders)

HUMAN RIGHTS & EMPLOYMENT CONDITIONS
Human rights & labour conditions

MATERIAL ISSUE ENABLERS:
Transparent disclosure
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GOVERNANCE
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Our Strategy Alignment with Local and Global Goals

RETHINKING
RESOURCES

® 0 00

SUSTAINABLE BUSINESS COMMITMENTS

Decarbonisation

MATERIAL ISSUES

- Energy & carbon emissions
- Sustainable building certifications

UAE NATIONAL GOALS

- National Advanced Sciences Agenda 2031
- National Water and Energy Demand Management Program
- UAE Energy Strategy 2050

- UAE Green Agenda 2030
- UAE Net Zero 2050 Strategy
- ‘We the UAE 2031’ vision

UN SDGS

I SUSTAINABLE CITIES

AND COMMUNITIES

N

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

o

‘I CLIMATE
ACTION

3 2

Climate Resilience &
Nature-Based Solutions

- Climate change adaptation, mitigation & resilience

- Biodiversity & nature-based solutions
- Sustainable building certifications

- National Climate Adaptation Action Plan
- National Strategy to Combat Desertification
- UAE Green Agenda 2030

11 SUSTAINABLE CITIES
AND COMMUNITIES

abe

1 3 CLIMATE
ACTION

3 2

15 Fi
&
=

Water
Stewardship

- Water management, use & pollution
- Sustainable building certifications

- National Advanced Sciences Agenda 2031

- National Strategy to Combat Desertification
+ National Water and Energy Demand Management Program
+ UAE Energy Strategy 2050

- UAE Water Security Strategy 2036
- UAE Green Agenda 2030
- 'We the UAE 2031’ vision

CLEAN WATER
AND SANITATION

L

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

o

1 SUSTAINABLE CITIES
AND COMMUNITIES

Al

« Circular economy

INDUSTRY, INNOVATION

1 SUSTAINABLE CITIES
AND COMMUNITIES

1 RESPONSIBLE

Circular - Waste & resources management - Dubai Integrated Waste Management Strategy 2021-2041 SO baromcr
Economy - Sustainable materials - National Food Security Strategy 2051 & Aﬁéﬁ m
- Sustainable building certifications o
- National Advanced Sciences Agenda 2031 - National Strategy to Combat Desertification oy womworcoo I ) FOUD
Local Economic ) , : - National Agenda for Entrepreneurship and SMEs - Operation 300bn, UAE’s Industrial Strategy . -
5 O . :EndCL:ﬁ:lc\i/oenegosnkoi[PslC[:;\éi::ﬁr:fanlfehol ders) - National Employment Strategy 2031 - UAE Centennial 2071 M| m (=)
= = Development - National Food Security Strategy 2051 - 'We the UAE 2031’ vision >
P > - National In-Country Value Program
m m INDUSTRY, INNOVATION
W o o Disruptive N + Fourth Industrial Revolution Program - UAE Strategy for Artificial Intelligence AND INFRASTRUGTURE
- (I.;.’ 2 . gizl\z/ 37;r’33;$/gilef;: ;S;)are ggp f:rgf:ets%n the - National Innovation Strategy - UAE’s Green Agenda 2030 &
@) = — Technology P gy prog - National Programme to Transform Technology - ‘We the UAE 2031’ vision
@ < : " |
LL o s : - o + National Nutrition Strategy 2030 + UAE Tourism Strategy 2031 OO HEATH 10 Fouee 11 19 Froe
[ Customer Diversity & inclusivity - - National Strategy for Wellbeing 2031 - 'We the UAE 2031’ vision a Lt T
_ - Promoting sustainable lifestyles . UAE Contennial 2071 4,\/\/. =) m
Wellbeing - Community wellbeing & cohesion entennia v
] ) : . - National Employment Strategy 2031 - UAE Gender Balance Council Strategy 2026 oy GEADER scmworcoo - I ) FvD
o Attracting & Attracting & retaining future talent - National In-Country Value Program - UAE Strategy for Talent Attraction and Retention . 0 a
0 . - Education & skills (internal stakeholders) : : M =)
Ret Talent ) . . . - National Youth Agenda 2031 + UAE's Green Agenda 2030 l —
€taining laten - Diversity & inclusivity . - (1 v
- UAE Energy Strategy 2050 - ‘We the UAE 2031’ vision
O
m QUALITY DECENT WORK AND
2 | Training & National Em , EDUCATION ECONOMIC GROWTH
— ) : I . ployment Strategy 2031 + UAE's Green Agenda 2030 -
E % Development Education & skills (internal stakeholders)  National Youth Agenda 2031 . “We the UAE 2031’ vision M| m
LLl
; & GOOD HEALTH DECENT WORK AND
8 x @H Healthy - Health, safety & security of building site users - National Sports Strategy 2031 S i
S 8 L Workplaces - Healthy workplaces - National Strategy for Wellbeing 2031 —/\/\/V m
L

o

Human Rights &

Employment Conditions

« Human rights & labour conditions

+ Fourth Industrial Revolution Program
- Security and safety strategy 2026

- UAE Strategy for Talent Attraction and Retention
- ‘We the UAE 2031’ vision

DECENT WORK AND
ECONOMIC GROWTH

a

10 Seatunes
A
(=)

v
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Sustainable Finance

As our sustainability strategy has evolved, so too has our commitment to
embedding ESG considerations into the heart of our financial decisions.
Aligning ESG performance with how we fund operations and capital
investments has been an important step in strengthening the connection
between purpose and performance. By holding ourselves accountable
for the ESG impacts of our activities, we are ensuring that purpose and
performance go hand in hand.

A key pillar of this approach is our Green Finance Framework, launched in
2019 and aligned with the International Capital Market Association’s (ICMA)
Green Bond Principles (2018). This framework sets out clear criteria for how
we identify, manage and report on our green capital market instruments,
including Green Sukuk. Proceeds from these issuances are allocated

to impactful, climate-aligned projects in four core areas: green building
certifications, renewable energy, water efficiency and energy efficiency.

Each year, we disclose the emissions, energy and water performance of

our Green Sukuk portfolio and engage an independent third-party auditor
to verify the underlying environmental data, reinforcing transparency and
credibility. Details of our 2025 Green Capital Market Issuances Report can
be found on our website.

2024 SUSTAINABILITY REPORT

Our innovative journey continued in 2021 and 2022 with the signing of

two Sustainability-Linked Loans (SLLs) totalling USD 2.75 billion, making
us the first privately owned company in Dubai to secure funding through
this structure and the region’s only ‘penalty-only’ borrower. We are also
proud to be the largest private corporate SLL borrower in the region. These
loans are tied to three clearly defined sustainability performance targets:
reducing greenhouse gas emissions, expanding the number of green
building certifications across our portfolio and improving gender balance
within our senior leadership.

To ensure accountability, our progress on each target is externally assured
by a third party on an annual basis. For a detailed view of our 2024
performance, see page 114.

Five Years of Progress

S PAL

of our funding base is green
(including hybrids)?

USD 4.95bn

raised through multiple sustainable
instruments, including USD 1.7 billion
through three Green Sukuk, USD 2.75
billion in SLLs and USD 0.5 billion
green hybrid bond'

" As of 31 December 2024.
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External Initiatives

and Benchmarking PLEDG=

We are a member of The Climate Pledge,
which is committed to measuring and
reporting GHG emissions on a regular
basis, implementing decarbonisation
strategies aligned with the Paris
Agreement and neutralising any
remaining emissions with high-quality
offsets to achieve net zero annual carbon
emissions by 2040.

We engage in ESG dialogue,
advocacy and research through
our involvement in a range of
global and regional initiatives.
We leverage these engagements
to integrate best practices into
our sustainability strategy,
commitments and reporting.

We are a member of the Middle East and
North Africa Leisure and Attraction Council
(MENALAC), which promotes the safe
operations, regional development,
professional growth and commercial
success of the amusement industry in the
MENA region.

We are a founding member of the Circular
Packaging Association through which we
engage with our partners and work closely
with regulators to find solutions and
propose initiatives to help achieve greater
circularity in the products we make, sell
and use.

We are a member of the International
Association of Amusement Parks and
Attractions (IAAPA), which supports safety
standards, workforce development and
eco-friendly initiatives and policies across
the industry.

We are early adopters and a member
since 2022 of the TNFD, a risk
management and disclosure framework
for organisations to report and act on
evolving nature-related risks. Read our
response on page 120.

2024 SUSTAINABILITY REPORT

We are a member of the World Economic
Forum's Alliance of CEO Climate Leaders,
the world’s largest CEO-led community
committed to reaching net zero by 2050
and scaling climate action in the private
sector. We are also a signatory to its Scope
3 Action Plan, which seeks to scale
collaborative action across value chains.

We are a signatory to the WEF SCM,
which seeks to create long-term value

by meeting the needs of all our
stakeholders, including society and the
planet. See page 153 for our 2024
progress update.

We became a signatory of the UN Global

Compact in 2013 and continue to
incorporate its 10 Principles into our

strategies, policies and procedures. Our

Communications on Progress can be

accessed here.

We are a member of the Consumer
Goods Forum (CGF), which brings
together the CEOs and senior
management of 400 retailers,
manufacturers, service providers and
other stakeholders across 70 countries.
See page 65.

Sustainalytics’ ESG Risk Ratings measure
a company's exposure to the management
of industry-specific ESG risks. In 2024,
we received a Low Risk score, which we
have achieved consistently since 2019
(see page 95).

nJdHc 49y €

YUBAI CHAMBERS

The Dubai Chambers awarded us its new
ESG Label, which replaces the CSR Label
with an enhanced framework for assessing
ESG readiness and driving business
growth. Having held the Label for a
decade, this continued recognition
reinforces our commitment to advancing
sustainable business practices.

We are a member of the Ellen Macarthur
Foundation, working to accelerate the
transition to a circular economy
alongside other organisations. Through
our membership, we continue to embed
circular economy principles across our
business operations to minimise our
impact on the environment and generate
new revenue streams.

We were one of the first three signatories
to the World Green Business Council’s
(WGBC) Net Zero Carbon Buildings
Commitment, requiring all operational
carbon emissions to be reduced (and
compensated for) by 2030 along with
embodied carbon from new developments
and major renovations under direct
control. We are also a member of its
Corporate Advisory Board.

We are a member of the World Business
Council for Sustainable Development
(WBCSD), a forum for the global
business community to share best
practices in sustainable development.
We work with WBCSD on nature-based
solutions, climate and the built
environment, and other topics.

We are a member of the Science-based
Targets Network (SBTN) Corporate
Engagement Programme, supporting the
development of methods and tools for SBTs
that will help create a nature-positive
future. We have successfully submitted an
Expression of Interest for SBTn validation,
and the initial review confirms that we have
met the necessary prerequisites. Our
businesses are working to prepare
documentation for freshwater target
submission. Please see page 29 for more
information.

Since 2018, we have partnered with EP100,
a global corporate energy efficiency
initiative led by the Climate Group. This
aligns with our commitment to prioritising
energy efficiency across our operations.
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Majid Al Futtaim Maintains GRESB Green Star Status

In 2024, Majid Al Futtaim received the Green Star We achieved the maximum score for ESG integration
designation from GRESB for the 11th consecutive year, within our management practices, as well as the social
reflecting the Company’s commitment to high standards and governance components across both assessments.

in ESG practices across our properties business.
For our Standing Investments portfolio, we scored

Majid Al Futtaim participates in two annual GRESB 87, exceeding the Peer average by 11 points, with full
assessments, Standing Investments and Development. marks in Leadership and Policies.

For each, companies receive a score out of 100, and a

star rating based on the quintile they occupy compared We scored 96 for the Development portfolio, a seven-
to other participants. point improvement from 2023, which earned us a five-

star rating and placed us 10 points above the GRESB
average. Notably, we were named the Region Sector
Leader in the Non-Listed, Residential, Asia category.

N cRESE
L

GRESB scores and benchmarks the ESG
performance of real estate and infrastructure.
In 2024, we achieved a score of 87%
for Standing Investments and 96% for
Development.

A, GRESB

] @ REAL ESTATE

6“" sector leader 2024

We were named Region Sector Leader in
Non-Listed, Residential, Asia category

MAJID AL FUTTAIM 2024 SUSTAINABILITY REPORT

TRANSFORMING

EMPOWERING
OUR PEOPLE

Standing
Investments Portfolio

2024 GRESB Rating
2. 8.0.8.¢

GOVERNANCE

PERFORMANCE AND
REPORTING

Development
Portfolio

2024 GRESB Rating
1. 8.8.8.9.¢

Majid Al Futtaim
11 points above the
GRESB average

GRESB Average

Peer Average

Majid Al Futtaim
10 points above the
GRESB average

GRESB Average

Peer Average
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Stakeholder Engagement

Solving complex problems requires collaboration. That is why we regularly
engage with stakeholders on topics across our Dare Today, Change Tomorrow
priorities. Through these engagements, we learn about and discuss ways to
address issues important to our stakeholders and our business, collaborate to
accelerate change and work together to create shared value.

Employees 41,000

employees

Tenants

1,850+

unique
tenants

How we engage

Focus groups Newsletters

Forums Unstaffed and staffed
Interviews displays

Training Emails

Intranet Surveys

How we engage

- Focus groups Events
Forums Newsletters
Site visits Surveys
Community Advisory Leaflets/brochures

Committee Social media

Key topics of interest

Dare Today, Change Tomorrow strategy
Diversity, equity, and inclusion

- Benefits and compensation

Health and wellbeing
Work-life balance
Career development and education

- Ethical business conduct

Organisational Health Index surveys

Key topics of interest

Ethical business conduct
Human rights

- Competitive prices and value for money

Business stability and resilience

How we respond

Enhanced our Leadership Institute portfolio to support
employees build new skills and launched four new
academies: Al Academy, Women in Leadership & Male
Allyship Academy, People Management Academy and Top
Talent Leadership Academy (see page 80)

Launched Intilaga, a career support programme for recent
Emirati graduates (see page 76)

Developed company-wide DE&I e-learning training

(see page 78)

Implemented career accelerator programmes (See page 82)
Developed a new employee wellbeing programme, WellBe,
focused on mind, body and financial health (see page 84)

How we respond

Through the Unity for Change initiative, launched a
sustainability framework to transform retail and mall
operations across the UAE (see page 44)

Piloted the Green Star for Operations programme
(see page 39)

Provided training and awareness sessions to tenants
to promote effective waste segregation practices and
recycling (see page 51)

Added a provision within our leasing documents
giving preference, all other dimensions assured, to
sustainable/eco-friendly brands (see page 52)
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NGOs and Academics

How we engage

Focus groups Online and face-to-face
Forums and roundtables workshops

Training and upskilling Exhibitions and events
Public meetings Partnerships

Key topics of interest

Climate change
Natural resources
Human rights
Economic development
Community wellbeing

How we respond

Collaborated on research and knowledge sharing on
climate change, natural resources, human rights, and
economic development (see page 26)

Used insights to inform strategy, policies and programme
design (see page 20)

Aligned our disclosures with global best practices

(see page 93)

2024 SUSTAINABILITY REPORT
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Investors and Shareholders

How we engage

One-on-one discussions with shareholders
Investor relations channels

Global and local conferences

Participation in ESG ratings

Key topics of interest

Value creation

Business resiliency

Corporate governance and accountability
Environmental management

Labour practices

How we respond

Demonstrated long-term value creation through a clear
sustainability strategy, linked to business outcomes and
sustainable finance instruments (see page 19)
Enhanced transparency through our sustainability
reporting (see page 93)

Strengthened governance structures (see page 93)
Committed to robust environmental management,
including expansion of ISO 14001 certification, SBTi
strategies and participation in the SBTn (see page 40)
Promoted local and responsible sourcing (see page 57)
Delivered annual online business ethics trainings to
raise awareness of our Code of Conduct and Compliance
Programme
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21,800+

Suppliers active

suppliers

How we engage

Focus groups Audits and assessments
Forums Leaflets/brochures
Training Newsletters

One-one discussions Surveys

Site visits

Key topics of interest

Dare Today, Change Tomorrow Environmental management
strategy Fair trade

Sustainable procurement Competitive prices and value
practices for money

Fair, transparent and ethical Strong and reliable business
business conduct relationships

Respect for human rights Business stability and

Health and safety resilience

How we respond

Conducted training for over 100 suppliers in the UAE and KSA on
various ESG topics, including labour standards and human rights
principles (see page 57)

Embedded sustainability into procurement practices

(see page 57)

Conducted audits and assessments (see page 94)

Strengthened collaboration and transparency (see page 58)
Aligned on long-term partnerships (see page 57)

Promoted local and responsible sourcing (see page 57)

Customers 600+

million
customers

How we engage

Public meetings - Local, regional, and
Exhibitions and events international media
Direct and virtual meetings Videos
Advertising Apps
Opinion polls Surveys

Social media

Key topics of interest

Sustainable products and services

Health and wellness-focused products, and services
Convenience and accessibility

Innovative customer experiences

Ethical business conduct

Health and safety

Dare Today, Change Tomorrow strategy

How we respond

Provided a seamless, secure way for customers to shop
across our platforms (see page 70)

Offered more sustainable choices and improved their
visibility and accessibility (see page 65)

Provided opportunities to learn about health and
wellness (see page 67)

Created sustainable and community-centric living
spaces (see page 69)

24



DARE TODAY,

CHANGE TOMORROW
Governments and Regulators Community Partners
How we engage How we engage
Focus groups Collaboration and consultation Interviews and focus groups Advertising
Forums and roundtables on public poilicy Forums Local, regional, and international
Public meetings Workshops Public meetings media
Exhibitions and events Local, regional, and international Face-to-face workshops Videos
Community Advisory Committee media Exhibitions and events Surveys
Visioning Community Advisory Committee In-kind support and community
contributions
Key topics of interest Key topics of interest
Climate change Ethical business conduct
Natural resources Sustainable lifestyles and consumption
Human rights and ethical business practices Community safety and security
Economic growth and development Innovative customer experiences
Health and safety Convenience and accessibility
Contribution towards government commitments Local economic development
Disruptive technology and innovation Investment in community causes
Infrastructure improvements
How we respond How we respond
Continued to support shared objectives related to sustainable Conducted comprehensive accessibility audits across
development (See page 18) several of our UAE assets and are taking steps to
Supported the UAE Net Zero by 2050 strategic initiative (See page 30) further increase our assets’ capacity to support people
Aligned with the UAE’s National Strategy for Artificial Intelligence with with diverse needs (see page 63)
the launch of Precision Media (See page 61) Supported critical-needs projects to aid the communities

in which we operate (see page 71)
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Partnerships
and Collaboration

We carefully select partners based on
criteria such as the alignment of goals,
values and expertise, ensuring we share
similar commitments to sustainability
and can contribute valuable insights and
resources through joint initiatives.
Examples of some of our partnerships

in the UAE are included here. This is

a non-exhaustive list; other partners,
both regional and global, are detailed
throughout this report.

DARE TODAY,
CHANGE TOMORROW

Ministry of Community
Empowerment (MOCE)

The Ministry plays an active role in supporting our employment
of PoD. We work closely with them to recruit talent for our
retail business. They also oversee ongoing development,
conduct regular site visits to monitor progress and provide
training to equip our teams with the skills to effectively support
and engage with PoD.

Roads & Transport
Authority (RTA)

Since 2022, we have partnered with RTA to support the Dubai
Can initiative by placing air-to-water machines in metro
stations and delivery driver rest areas. See page 65 for more
information.

UAE Circular
Economy Council

As a member of the UAE Circular Economy Council, we engage
with the Council to support its goals, help align private

sector efforts, and identify ways to support the UAE’s circular
economy ecosystem.

Ministry of Health and
Prevention (MOHAP)

Carrefour, through our Choose Better programme, partnered
with MOHAP on a lunchbox recipe booklet that was distributed
to teachers (see pages 65 and 66). The booklet aims to help
consumers plan meals that are better for their health and
wellbeing.

Dubai Department
of Economy and

Tourism (DET)

We were an early adopter of DET's Dubai Can and Dubai
Fitness Challenge: Dubai 30X30 initiatives, which call for the
reduced consumption of single-use plastic bottles by improving
access to water and the prioritisation of physical and mental
wellbeing, respectively. We continue to collaborate with DET by
enabling access to our assets, particularly our shopping malls,
for year-round initiatives and activities.

Emirates Red
Crescent

Through our partnership with Emirates Red Crescent, we are
united in our commitment to humanitarian aid. Together, we
empower customers to make a difference through several
campaigns, such as monetary donations during Ramadan and
collection drives for disaster relief. We also provide financial
and in-kind donations including food and access to our
entertainment venues.

Ministry of Climate Change
and Environment (MOCCAE)

Through engaging in knowledge-sharing sessions and
participating in technical workshops, we contribute to and support
the implementation of various strategic initiatives by MOCCAE,
including the UAE Net Zero by 2050 strategic initiative, the UAE
National Adaptation Plan and the UAE Environmental Identity
Project. Additionally, our retail business engages bilaterally

with the Ministry to identify avenues that enhance local food
sourcing and improve national food security. We also continue to
collaborate with the Ministry as an official sponsor of our Retail
business’s Supplier Sustainability Forum, ensuring that emerging
issues within the supply chain are brought to the forefront.

UAE Alliance for
Climate Action (UACA)

As Alliance Leaders+, we proudly joined the initiative
following its launch at COP27, reinforcing our commitment
to accelerating private sector climate action in the UAE. We
support UACA's core pillars, including advancing climate
disclosure, enabling cross-sectoral collaboration and
contributing to the UAE Net Zero by 2050 strategic initiative.
We support Road2.0 to decarbonise transport and retail
logistics and engage with Track2.0 to ensure transparent
climate performance.

ne’ma

We are proud to partner with ne’'ma, the UAE’s National Food
Loss and Waste Initiative. We support their goal to reduce food
loss and waste by half by 2030 through food donations. A joint
collaboration between the UAE Ministry of Climate Change and
Environment, Emirates Foundation and numerous partners
across the country, ne’'ma is helping to build a network of
trusted food loss and waste champions in the UAE.
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Thought Leadership

We regularly contribute to shaping the
sustainability agenda in the MENA region by
participating in strategic forums, publishing
thought leadership content, and engaging

in policy-focused working groups. Through
these platforms, we share best practices,
support policy development, and promote the
adoption of stronger sustainability standards
across the region.

2024 SUSTAINABILITY REPORT

“UAE SUSTAINABLE BUILT
ENVIRONMENT BLUEPRINT”
PUBLISHED BY THE EMIRATES
GREEN BUILDING COUNCIL

The report outlines challenges to
unlocking greater climate action for
the built environment, including
policies and regulations, building
materials and systems, access to
green finance, data and skills. It
also maps key opportunities for
intervention. As a participant in the
Developers' Leaders Group UAE,
Majid Al Futtaim contributed two
case studies to the report: one on
sustainable financing and the other
on how we are educating and
upskilling our workforce, partners
and supply chain to deliver on
global sustainability commitments.

Read more

“PRIORITISING SUSTAINABILITY
IN MENA: MAPPING CRITICAL
ENVIRONMENTAL ISSUES FOR
REGIONAL BUSINESSES”
PUBLISHED BY EMIRATESGBC

This report offers a roadmap for
how diverse companies across
the region can elevate their
environmental disclosure
practices and sustainability
performance. Majid Al Futtaim was
selected as one of 10 case studies
highlighting how various
institutions in the region are
embedding sustainability into their
core operations and using their
influence to transition towards
more sustainable business
models. The case study highlights
Majid Al Futtaim’s Sustainable
Procurement Policy and Green
Capital Market Issuances.

Read more

“CARBON DIOXIDE REMOVAL

AND THE JOURNEY TO NET ZERO
—> A CALL TO ACTION FOR
BUSINESS”

PUBLISHED BY THE WBCSD

This call to action for business
explains both the need for
urgency and the business value
in acting now. Majid Al Futtaim
was one of 16 organisations to
share their latest thinking
around carbon dioxide removal
and decarbonisation journey in
the report. It also includes
details on how Majid Al Futtaim
made the business case
internally for investments in
carbon dioxide removal, the
perspective on why
organisations must act now, key
challenges we face and solutions
we are implementing.

Read more

“SCOPE 3 PROBLEM “SCOPE 3 PROBLEM
SOLVING WHITE PAPER: | SOLVING WHITE PAPER:
UNDERSTANDING WHEN | DEFINING A PRACTICAL

AND HOW TO AND ROBUST
REBASELINE DUE TO PCF VALIDATION
METHODOLOGICAL APPROACH”

CHANGES”
PUBLISHED BY THE PARTNERSHIP FOR CARBON
TRANSPARENCY

We collaborated with the Partnership for Carbon
Transparency on two Scope 3 problem-solving
white papers. These papers provide guidance and
practical actions that organisations can take to
strengthen the robustness and accuracy of their
Scope 3 emissions measurement and reporting.

Read more here and here
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We dare to rethink our use
of resources to create a
positive impact
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Rethinking Resources

RETHINKING
RESOURCES

2028 Sustainable Business Commitments

Rethinking Resources involves redefining how we
manage vital elements like water, energy and land

use, while also improving how we handle waste and
greenhouse gas emissions. It calls for a holistic shift in
how inputs and outputs are managed throughout our
value chain to generate lasting benefits for both people
and the planet. This shift enriches the experience of
our visitors, tenants and residents, while strengthening
property value, rental appeal and long-term resilience.

Our 2028 Sustainable Business Commitments focus on
our material impacts throughout the property lifecycle,
embed best practice science-based frameworks and
draw on our vast network to exponentially grow our
positive environmental impacts.

As part of our climate action commitment, we are
evolving our “Net Positive” framing into a broader
focus on decarbonisation and water stewardship.

This approach builds on our existing commitments
and aligns with science-based frameworks such as
the SBTs (climate and nature). Guided by best practice
tools, this evolution strengthens our science-led
approach, enabling deeper emissions reductions and
more resilient natural resource management.

MAJID AL FUTTAIM 2024 SUSTAINABILITY REPORT

Decarbonisation
We will become net positive in carbon by 2040.

Climate Resilience and Nature-Based Solutions

We will increase the resilience of our business in the
context of global climate change and promote the
restoration of natural habitats and biodiversity on our
own sites.

Water Stewardship
We will become net positive in water by 2040.

Circular Economy

We will embed circular economy principles across our
business operations to minimise our impact on the
environment and generate new revenue streams.

2024 Highlights

34%

reduction in market-based
company-wide Scope 1 and 2
emissions compared to our 2019
baseline

13%

decrease in company-wide

water consumption—excluding
RO, TSE and BH—against our 2019
baseline

SBTn

validation Expression of Interest
submitted, marking Majid Al Futtaim's
commitment to aligning with Science-
Based Targets for Nature

Single-use plastics

fully phased-out across our
lifestyle business and on track
to be met by end of 2025 within
our own operations




Decarbonisation

Majid Al Futtaim was the first company in the MENA region to commit to

a group-wide Net Positive strategy and among the first globally to endorse
the WorldGBC Net Zero Carbon Buildings Commitment. This ambition

laid the foundation for early action across all businesses and embedded
climate leadership into our business strategy. As climate science, policy
and disclosure frameworks continue to evolve, we are actively adapting
our approach. In 2022, we engaged with the SBTi and validated near-term
targets for each business, benchmarked against our 2019 baseline. These
targets reflect the distinct operational realities across our portfolio and
strengthen our alignment

with global best practice.

RETHINKING
RESOURCES

While our 2040 ambition catalysed early momentum, we are now taking
deliberate steps to align our long-term trajectory with the SBTi's 2050

net zero pathway. This transition enables us to ground our decarbonisation
strategy in the most current science and policy guidance, aligned with the
UAE's national target, ensuring our commitments remain both credible and
responsive in a rapidly changing global context. To support this shift, we
will be conducting a comprehensive, group-wide energy audit in 2025 to
assess our progress against our targets, identify gaps and inform future
interventions across all businesses.

Our SLL emissions
performance target

Majid Al Futtaim’s SLL requires
reducing the Scope 1 and 2
GHG emissions intensity of

our properties portfolio, in line

with our SBTs
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Our Climate Transition Action Plan

Our Climate Transition Action Plan (CTAP) serves

as the backbone of our decarbonisation strategy. It
unites our mitigation and adaptation priorities into a
single company-wide roadmap, guiding our businesses
towards our decarbonisation targets. Our CTAP
translates our long-term climate goals into actionable,
measurable interventions that increase our resilience,
reduce risk and enable future readiness across our
value chain.

2019

Current
SBT baseline

SCIENCE-BASED
TARGETS ROADMAP
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To support the delivery of our CTAP, we have embedded
climate considerations into our strategic planning,
investment decisions and risk management frameworks.
In 2021, we conducted a climate scenario analysis to
identify material risks and developed a mitigation plan
aligned with international best practice. This laid the
foundation for more targeted and effective action.

2022 2025-2026

SBTs are validated
by the SBTi

SBTi re-baselining

The calculation methodology
will be updated based on the

latest guidance from the SBT..

exercise will be conducted

In late 2024, we began developing a formal
decarbonisation pathway, taking into account business BRI Bl Sl Il
growth and potential interventions such as renewable Climate Transition Action
energy, energy efficiency, and carbon dioxide removal Plan
technologies. Progress on this work will be shared in
our 2025 Sustainability Report.

and our climate
adaptation efforts on
page 40

2035-2040 2050

Current scope 1, 2 & 3 near-term
SBT date

Net zero proposed SBTi target date

It is anticipated that Majid Al Futtaim will be able
to offset up to 10% of our total Scope 1, 2 and 3
emissions, with everything else having already
been abated. The boundary of the target will need
to include at least 95% of Scope 1 and 2
emissions and 90% of Scope 3 emissions.

Given the SBTi does not allow offsets
to contribute towards achieving SBTs,
the targets will be met by reducing
consumption in all scopes and
satisfying the remaining consumption
through on- and off-site renewables or
the purchase of International
Renewable Energy Certificates
(I-RECs). It is expected that less than
10% of emissions will be permitted to
be offset, including offsets for
embodied carbon.

We will need to greatly reduce our emissions
through energy efficiency improvements and an
increased renewable supply to bring our market-
based emissions to near zero. As less than 5%
offsetting is expected to be permitted, the levels
of embodied emissions should be greatly

reduced, to ensure the entire annual offsetting
budget is not consumed by the embodied carbon
offsets for future assets.
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Operationalising Our Climate Transition Action Plan

We operationalise our CTAP through several core
enablers that help accelerate our transition and ensure
credible, scalable progress. They include:

Science-Based Targets

Majid Al Futtaim has set SBTs for climate, which
have been validated per business by

the SBTi. We will conduct a re-baselining exercise
in 2025 to ensure that our targets remain relevant
for our business and stakeholders.

Renewable Energy

Majid Al Futtaim has installed on-site solar to increase
generation and consumption of solar energy and
reduce our dependency on fossil fuels. We have
implemented solar energy projects across 33 sites in
seven countries, achieving a total installed capacity of
approximately 46.3 Megawatt peak (MWp). These on-
site plants and power purchasing agreements (PPAs)
have been implemented from 2016 to 2024, showcasing
a consistent expansion of renewable energy. The three
largest installations are the Hypermax Jordan Solar
Farm (17 MWp), Bahrain Mall (6.2 MWp) and City
Centre Bahrain (4.7 MWp), reflecting a strong regional
commitment to decarbonising operations through on-
site and off-site solar projects.
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Carbon Dioxide Removal

We are evaluating several carbon dioxide removal
technologies to support our decarbonisation agenda.
These include initiatives and technologies like
reforestation, biochar, and carbon capture and storage.
We are evaluating the long-term feasibility of potential
solutions and will work to identify the right solutions
for our business.



Understanding Our Emissions

A company’s Scope 1 GHG emissions are generated
from sources it owns or controls directly, such as fuels
used in company-owned equipment or vehicles. At
Majid Al Futtaim, this includes emissions from backup
generators and refrigerants.

Scope 2 GHG emissions result from the indirect use of
purchased energy, primarily electricity. This includes
the electricity we directly consume to power lighting,
air conditioning and other systems across our assets.

Scope 3 emissions are those outside a company'’s
control. Examples include emissions associated with
the food we buy from suppliers for our retail business
stores, electricity tenants use in our malls to light their
shops and energy used to supply cooling systems in
tenant units.

' Scope 3 emissions included within the above charts
represent those within the scope of our SBTi targets.
Category 13a (from our properties business) has been
excluded to prevent double-counting at Group level. For
a full breakdown of our environmental data, see the 2024
Environmental Data Annex on our website.
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2024 Company-Wide Carbon Footprint,
Location-Based Emissions (tCO,e)

Scope 1 emissions
. Scope 2 emissions
. Scope 3 emissions’

2024 Company-Wide Carbon Footprint,
Market-Based Emissions (tCO_e)

Scope 1 emissions
. Scope 2 emissions
. Scope 3 emissions'

business Projections

We conduct an annual exercise to project our annual GHG emissions and
performance each operating year. This enables us to inform our businesses
and internal stakeholders about any risks to achieving our emissions targets,
helping to ensure we remain on track to achieve our targets. This exercise
leverages our analytical capabilities and drives strong insights for quick action
and remediation.

2035 scope 1and 2 SBTs 2035 scope 3 SBTs
(market-based vs. 2019 (market-based vs. 2019
baseline) baseline)

Properties Business

87.8% kgCO.e/m’ =] -57.3% kgCO,e/m?

total GIA

Retail Business

Pl

-78.3% kgCO.e/m?
- o) 2
40% RgCO,e i total occupied

Entertainment Business

n~
A5
ACOA

-84.8% RgCO_e/m?
- o) :
40% RgCO,e .; .E total occupied

Lifestyle Business

-40% kgCO,e

Lf—w” -81.5% kgCO,e/m?

total occupied




Energy Conservation

Leading our carbon reduction efforts is a firm
commitment to an energy-efficiency-first philosophy.
Guided by insights from comprehensive energy audits,
we focus on high-impact, high-return measures that
drive meaningful reductions in energy use across our
operations, proving that smart efficiency is both a
climate and business win.

Our businesses are guided by annual carbon reduction
targets that are embedded within our validated SBTs.
These targets are part of our long-term decarbonisation
trajectory established through the SBT framework,
providing clarity and consistency in expected reductions
over time. Our Sustainable Building Policy outlines clear
requirements for energy management during design
and construction. In parallel, Building Management
Systems (BMSs) across our shopping malls, hotels,
offices, stores, and cinemas enable real-time monitoring
of utility consumption, identification of improvement
opportunities at the asset level, and execution of best
practice building controls. In 2024, we expanded BMS
coverage across our portfolio.

We are also investing in automation and digitalisation
by installing smart meters across our assets. This
Improves our capacity to monitor and measure our
consumption based on real-time energy usage data.
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Properties Business

We successfully implemented multiple heating,
ventilation and air conditioning (HVAC) optimisation
projects, replaced lighting fixtures with LED lights and
installed variable frequency drives on chillers in our
hotels and shopping malls. These upgrades are expected
to save over 5.5 million kWh of energy annually and
avoid approximately 3,900 tCO_e.

Additionally, we have implemented several proof-of-
concept projects for energy conservation measures
across our properties portfolio, such as bioremediation
technology for grease and sewage treatment; demand
control ventilation for kitchen extract; passive
reflecting films that reflect light and heat without
using an external energy source; and and off-grid PV
automated modulation of power for HVAC.

In 2024, our overall energy consumption decreased by 8% compared
to 2023, amounting to a reduction of approximately 123 million kWh.
Significant reductions were observed across our properties and

il

i

Retail Business

As of 2024, our retail portfolio has installed smart
electricity meters in eight countries. In 2025, we aim
to deploy them in all remaining countries and install
smart water meters in priority countries.

Specifically in the UAE, Bahrain, Egypt, Jordan and
Qatar, we have started to use smart meters to identify
and address energy waste at all hypermarkets and
supermarkets, helping to save over 5.4 million kWh
annually. We are also upgrading LED lighting in

several of our retail warehouses in Pakistan, which

is expected to yield over 290,000 kWh of savings
annually. Additionally, in stores undergoing remodelling
and all new stores, we are installing refrigeration
equipment with glass doors, which is expected to
reduce energy consumption by approximately 10%. The
new refrigerators use R448a refrigerant, which has
more than 50% less Global Warming Potential (GWP)
compared to conventional R404a refrigerant.

8%
reduction in our
energy consumption

retail businesses, with savings of 20 million kWh and 114 million
kWh, respectively. These improvements reflect portfolio changes and

enhanced alignment of chilled water usage among tenants.

~A~
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Entertainment Business

To expand our BMS across all our entertainment
facilities, we have launched the Central Command
Centre Project, valued at over USD 400,000. We expect
this to further enhance our operational efficiency by
improving visibility and control over our energy usage.
In addition, we continue to implement energy
performance contracts (EPCs) in partnership with
ENOVA under a shared savings scheme initiated in
2022'. In 2024, the EPC delivered savings of over

2 million kWh of electricity, more than 11 kWh of
cooling in chilled water and over 2,000m? of water

by optimising certain equipment at six VOX cinemas.
We also participated in the Ramadan utility savings
programme, which includes energy conservation
measures such as turning off lights during unoccupied
hours and changing operational schedules.

o

Lifestyle Business

We implemented a scheduling system for HVAC

and lighting operations based on full- and part-load
conditions, reducing energy consumption during off-
peak hours. Newly installed wireless motion sensors
for lighting in rooms used intermittently are providing
additional savings.

' Majid Al Futtaim operates ENOVA, a facility and energy management
company, through a joint venture operation with Veolia.
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Renewable Energy

To achieve our target, we are continuously working
towards maximising our renewable energy sources.
While regulatory constraints in some countries may
affect progress, our decarbonisation pathway will
guide any necessary updates to our approach. Market
challenges are carefully considered as we tailor
implementation plans to the local context of each
country in which we operate.

As part of our emissions reduction efforts, we procure
clean energy where available, including on-site
generation, off-site renewable energy and PPAs.

RETHINKING
RESOURCES

Because our SBTs apply market-based accounting, we can
also reduce our reported emissions through the purchase
of certified renewable energy. As such, increasing our
clean electricity procurement, where permitted by local
legislation, remains a key area of focus.

In 2024, we purchased over 35,237 MWh of I-RECs'
and over 70,799 MWh of CECs?, representing 11% of
our total electricity consumption. These purchases
enabled us to displace a portion of our grid electricity
with cleaner sources.

Maijid Al Futtaim’s Sustainable Building Policy sets
requirements for cleaner energy systems. For
example, across our construction sites, we encourage
contractors to use hybrid systems for power
generation, which combines solar and diesel to reduce
our Scope 3 emissions. For operational assets, our
policy requires each new standalone project to achieve
a minimum on-site renewable energy generation of
25% of its total energy use.

' |-RECs (International Renewable Energy Certificates) are a type of certificate that
represent the environmental attributes of the generation of energy produced by
renewable sources.

2 CECs (Clean Energy Credits) are a type of certificate that provide certainty that
the power consumed comes from clean generation sources including nuclear
energy.

® This includes renewable energy projects at 17 shopping malls and our Tilal Al
Ghaf and Al Zahia communities, as well as nine rooftop PV installations to power
retail stores in the UAE, Jordan, Egypt, Bahrain and Lebanon and an off-site PPA
in Jordan.

Increasing Our Use of Renewable Energy
Across Our Properties Portfolio

At our Tilal Al Ghaf (TAG) community, we have

installed Greentech technology solar PV pavement for
electric vehicle (EV) charging stations. It is capable of
generating over 18 kWh of energy per day. It also helps
reduce our carbon footprint by 3.3 tCO,e annually,
equivalent to planting 150 trees.

Over a three-week installation period, we embedded
over 50 solar panels into the landscape of TAG Distrikt,
creating a 7.94 kWp system to power two EV charging
stations. To help ensure uninterrupted operation, we
integrated 40 kWh of battery storage, allowing energy
to be stored and used as needed, completely off-grid.

In collaboration with Yellow Door Energy, City Centre
Bahrain launched a 4.7 MWp solar power plant. This
project features over 8,700 solar panels across 32,000
square metres, including rooftop, ground-mounted
and solar carport installations. The plant is expected
to generate more than 7.3 million kWh of clean energy
annually, reducing carbon emissions by approximately
3,300 MtCQO_e each year. Additionally, the solar carport
provides shaded parking for around 450 vehicles.

Moreover, across five malls, we have evaluated the
use of green cooling technology to power our chillers
entirely off-grid using solar energy. In 2025, we will be
working with our utility service providers to approve
implementing this technology across the malls.

Performance and Targets

46,291 RWp

renewable energy installed capacity?

35,237 MWh

|-RECs purchased

70,799 MWh

CECs purchased

6%
of our electricity consumption is generated from

renewables (includes on-site PV, on-site PV with
PPAs and off-site PPA consumption)
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Our Scope 1 and 2 Emissions Performance

Location-based company-wide Scope 1 and 2 GHG
emissions decreased by 27.8% in 2024 compared to
our 2019 baseline'. This is primarily due to increased
efficiency as well as the introduction of renewable
energy sources. This includes electricity consumption
through off-site PPAs in Jordan, and the use of on-site
PV generation in Bahrain, UAE, Pakistan, Jordan, Egypt
and Lebanon. In 2019, there were a total of 621 assets
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. Scope 1 . Scope 2 — Science-based
emissions emissions targets

Properties Business

Properties’ market-based and location-based emissions
(Scope 1 and 2) have shown a 38% and 37.7% decrease,
respectively, in 2024 compared to the baseline year of
2019. This decrease is attributable to more accurate
reporting of tenant cooling, use of renewable energy
and implementation of energy efficiency initiatives. The
floor area for the portfolio has been reduced by 11.6%
during this period.
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for which Majid Al Futtaim had operational control.

In 2024, the number of assets rose to 775, despite an
overall emission reduction. This has resulted in a 2.6%
floor area increase of 101,129 m? over the five-year
period. For a full breakdown of our environmental data,

see the 2024 Environmental Data Annex on our website.
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Retail Business

Retail's location-based emissions (Scope 1 and 2)
decreased by 28.9% in 2024 compared to the baseline
year of 2019. This reduction is partly attributed to
improved energy efficiency, reflected in a decline in

electricity, along with increased adoption of PV energy.

Market-based emissions, factoring in 2024 reductions
from Power Purchase Agreements (PPAs) and Clean
Energy Certificates (CECs), show an even greater
reduction of 35.5% compared to 2019. Notably, these
reductions were achieved despite a 14.5% increase in
floor area over the same period.
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Entertainment Business

Entertainment’s location-based emissions (Scope 1 and
2) increased by 8.8% in 2024 compared to the baseline
year of 2019. However, market-based emissions,
factoring in the purchase of CECs and I-RECs, show

a 12.5% decrease compared to 2019, despite an 8.4%
increase in floor area over the same period.

Properties
Retail
Entertainment

Lifestyle

2024

7,000
T, 6,000
a 5,000
p 4,000
@ 3,000 e
- 2,000
o 1,000
1]
= 0
2019 2023 2024
. Scope 1 . Scope 2 — Science-based

emissions emissions targets

Lifestyle Business

Lifestyle’s location-based emissions (Scope 1 and

2) have increased by 104.9% in 2024 compared to

the baseline year of 2019. However, market-based
emissions totals show a decrease of 19%. This is
attributable to the purchase of both CECs and I-RECs.
Comparing lifestyle’s assets on a like-for-like basis, it
Is evident that the increase in emissions is largely a
result of growth. Lifestyle has seen the largest growth
out of the four businesses, with a 38.9% increase in
floor area in 2024 compared to 2019.

' Majid Al Futtaim understands that a change in its SBT baseline of greater than 5% triggers C26 Mandatory Target recalculation. We have identified a change of this significance and will therefore undergo a rebaselining exercise. 36



Managing Our Scope 3 Emissions

Scope 3 emissions make up the majority of our
businesses’ total carbon footprints, making it essential
for us to monitor and manage them.

Through our Sustainable Procurement Policy, and

by providing ongoing support, we engage with our
suppliers to help them reduce their emissions.

Our policy sets supplier standards for carbon and
emissions, products and materials, waste, equipment
and training.

We expect our top tier 1 suppliers (by spend) and
supply chain partners to meet the minimum standards
outlined in the policy by the end of 2025, we and

are committed to helping them do so. In 2024, we
conducted training sessions to engage and educate
over 70 suppliers across different categories on

the policy’s minimum sustainability requirements,
including Scope 3. In 2025, we will continue

to work with our supply chain partners to meet the
minimum sustainability requirements.
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Data Gathering

As a CDP Supply Chain member, we receive
environmental data from our key suppliers. We use
this data to inform our Scope 3 reporting and identify
suppliers that could benefit from targeted support.
This year, we focused on retained suppliers—those that
continue to work with us—of which 26% provided data
through CDP. We recognise that this metric should

be normalised, as it excludes suppliers that have
discontinued their services. It is important to note that
this analysis applies solely to our global solutions
business, which manages procurement services

for our businesses, excluding retail merchandise
suppliers.

Reducing Transport- and Logistics-Related
Emissions

In 2024, Carrefour UAE was one of 17 companies in

the country to join forces in promoting green mobility
through Road2.0. It is an initiative of the UAE Alliance for
Climate Action and managed by Emirates Nature-WWEF.

By signing on, we have pledged to adopt zero-emission
vehicles in our road transport fleet with the goal of
achieving 30% decarbonisation of our fleet by 2030 and
100% by 2040.

To support this goal, Carrefour UAE has introduced a
policy mandating the adoption of biodiesel vehicles in
its fleet and introduced a Transportation Management
System for route optimisation and driver behaviour
improvement for all members of its workforce.

It is also exploring opportunities within its supply
chain to reduce the emissions associated with the
transportation of the goods it procures. For example,
Carrefour UAE worked with its third-party logistics
partners to transition 100% of its 61-truck delivery
fleet to biodiesel, resulting in an initial annual savings
of nearly 390,000 kgCO,e. We are exploring options to
expand this initiative to other countries.

These efforts complement our existing efforts to reduce
the emissions of logistics between Majid Al Futtaim'’s
Distribution Centre and our UAE stores, where 100%

of the third-party fleet is already using biodiesel

(B-5 and B-2).

Addressing Scope 3
Among Retail Suppliers

In 2024, our retail team worked with the Groupe
BEL, a dairy, fruit and plant-based products supplier
to our Carrefour stores, to better understand its
carbon footprint related to the products we procure.

Groupe BEL completed detailed calculations of all
its Stock Keeping Units (SKUs) per country and
provided us with the carbon footprint per SKU
(kgCO,e). We combined this data with the number of
products purchased for each SKUto obtain the total
carbon footprint of our procured goods from Groupe
BEL. Comparing this with the current environmentally
extended input-output (EEIO) factors we use for the
Fast-Moving Consumer Goods category, we found
that our carbon footprint using product-level factors
was over 25% lower than when using EEIO factors.

This initiative reinforces the importance of
collaborating with suppliers to obtain granular
emissions data. By having this granular product-
level carbon footprint data, we can have
conversations with suppliers about the carbon
content of their products, work together to develop
targeted action plans and make more informed
procurement decisions.
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Embodied Carbon

Embodied carbon—the emissions locked into building
materials and construction processes throughout a
building’s entire lifecycle—is becoming a larger piece of
the carbon puzzle. As operational emissions fall thanks
to efficiency improvements, embodied carbon is rising
in relative importance.

Within our properties business, we are taking bold,
proactive steps to address this critical Scope 3
emissions source. Since 2021, our Sustainable Building

Policy has made it mandatory for all new development
projects to conduct an embodied carbon assessment
at the design stage using our proprietary Embodied
Carbon Tool, or an equivalent. The goal: achieve at
least a 20% reduction in embodied carbon compared to
each asset type's defined baseline.

This approach aligns with the World Green Building
Council's net zero roadmap, targeting a 20% reduction
in embodied carbon by 2025 and 40% by 2030'. By
integrating these targets into our design process early
on, we are not only building for today but also shaping
a lower carbon future from the ground up.

A Lifecycle Approach

To benchmark the embodied carbon performance of our
projects, we assess stages Al to A5, the full product and
construction process phase, for each asset type. Our
methodology follows the internationally recognised BS
EN 15978:2011 standard, which defines lifecycle stages
and terminology for evaluating the environmental
performance of buildings.
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Grounded in Life Cycle Assessment (LCA) principles, this
approach combines quantified environmental data with a
holistic view of how our buildings impact the planet.

To cut embodied carbon, we prioritise sourcing
materials locally, selecting products with higher
recycled content and replacing virgin cement with
Ground Granulated Blast-Furnace Slag (GGBS). Our
teams are also optimising structural design for efficiency
and using recycled aggregates in landscaping, proving
that smarter choices in materials and design can lead to
a lighter environmental footprint without compromising
quality or performance.

Tilal Al Ghaf

Harmony Residential
Embodied Carbon Benchmark: 650 kgCOze/m2
Embodied Carbon Intensity A1 to AS: 594.9 kgCOZe/m2

Reduction from benchmark: 8%

Aura Residential

Embodied Carbon Benchmark: 650 kgCOze/m2
Embodied Carbon Intensity A1 to AS: 446 kgCOze/m2
Reduction from benchmark: 31%

Reducing the Emissions of Residential
Properties

As a developer, the carbon footprint tied to the
residential properties we create and sell forms nearly
half—49.5%—of our properties business’s Scope 3
emissions. This responsibility drives us to dive deep
into every project's environmental impact through
rigorous LCA studies. These insights empower us to
innovate and refine our designs, emphasising thoughtful
materials selection, minimising waste, harnessing
passive design principles, boosting energy efficiency and
integrating renewable energy solutions—all guided by
our Sustainable Building and Fit-Out policies.

For example, we have increased the use of supplementary
cementitious materials (e.g. Fly Ash, GGBS) in the
concrete of our residential buildings. We also actively
seek local and regional products with Environmental
Product Declarations, as well as the use of modular
construction in certain components of the projects.

Our Sustainable Building Policy includes requirements
for a circular economy approach and the selection of
materials such as steel and concrete with reduced
environmental impact. On the operational energy side, all
our residential units are designed to be at least 20% more
efficient than ASHRAE Standard 90.1. This is achieved
through the implementation of building fabric with

low U-values to enhance thermal comfort and energy
performance, ENERGY STAR-rated and energy-efficient
equipment, LED lighting, automatic timers to switch off
external lighting and solar PVs and water heaters.

! https://worldgbc.s3.eu-west-2.amazonaws.com/wp-content/uploads
/2022/09/22123951/WorldGBC_Bringing_Embodied_Carbon_Upfront.pdf

2

Embodied Carbon Baseline
Per Asset Type

850 RgCO_e/m?

Shopping malls

750 RgCO_e/m?

Hotels

650 kgCO_e/m?

Communities

38


https://www.majidalfuttaim.com/docs/default-source/reports/sustainable-building-policy-2021_v10-0-final_feb2021-1.pdf
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Engaging with Tenants

We use our Green Star Rating System to encourage
our mall tenants to reduce their resource consumption
and improve their efficiency performance. The system
serves as a green compass, guiding tenants towards
smarter, more sustainable choices. By assessing

their environmental footprint, it sets a benchmark for
excellence in efficient operations. Tenants can earn
points across a spectrum of impact areas, including
smart transportation, water conservation, energy and
climate responsibility, sustainable materials and waste
practices, indoor environmental health, corporate
stewardship and outstanding achievements that go
above and beyond.

Each tenant’s sustainability journey culminates in a
star rating—3, 4 or 5 stars—with 3 stars as the essential
baseline written into the lease for fit-out compliance.
We provide ongoing support to help tenants meet the
minimum score as well as to improve.

In 2024, we successfully piloted the Green Star for
Operations programme, a new programme focusing
only on store operations at City Centre Al Zahia and
City Centre Almaza. This programme builds on the
success of Green Star for fitout units, adapting it to
our Operating Units, supporting our tenants in their
sustainability efforts and addressing our Scope 3
emissions. In 2025, the programme will be extended
to all operating stores at our malls.
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87%

of Green Star applicable
units opened in 2024 have been
rated 3-star or above
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Climate Resilience and Nature-Based Solutions

The World Bank paints a stark picture: 1.2 billion
people are exposed to at least one climate-related
hazard and are highly vulnerable to its impacts'. From
life-threatening heatwaves and relentless droughts

to rising seas and flash floods, the region faces
accelerating risks with each degree of warming.

At Majid Al Futtaim, our real estate footprint and intricate
supply networks make resilience not just a priority, but a
necessity. Through our Climate Transition Action Plan, we
are charting a proactive course: identifying threats early,
minimising our vulnerabilities and, where needed, shifting
risk through smart adaptation strategies. This supports
our Sustainable Business Commitment to increase

the resilience of our business in the context of global
climate change and promote the restoration of natural
habitats and biodiversity on our own sites. Our Climate
Resilience Strategy and Roadmap outlines our approach
to integrating nature-based solutions (NbS) to support
resilience, ecosystem health, and broader environmental
benefits. It is a roadmap rooted in living systems,
designed to create a future where environmental strength
and ecological renewal go hand in hand.

We are taking a holistic approach to nature by
understanding our material nature-related impacts,
dependencies, risks and opportunities. Our journey
towards climate resilience is powered by a clear
compass: the ACT-D framework. With each step—Assess,
Commit, Transform and Disclose—we turn purpose

into progress. These tools do not just guide us; they
ignite action, shaping a strategy that is transparent,
transformative and rooted in accountability.
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Actions we took in 2024:

- Completed the TNFD assessment update, identifying
physical, water and biodiversity risks. Our highest
risks were in Egypt, KSA, the UAE and Bahrain. Using
its Locate, Evaluate, Assess and Prepare (LEAP)
approach, we analysed our risks, which vary by
business, to better understand and mitigate them. To
enhance our resilience, we plan to further quantify
and integrate these risks into our Risk Management
framework.

- Conducted a comprehensive assessment of our water
data collection process. We have identified several
areas for improvement including supplier data
collection and methodology (see page 45). We are
working across our assets to address these areas.

-+ Submitted our Expression of Interest for SBTns
validation and conducted an internal assessment
to identify potential SBTn freshwater targets.
We leveraged the globally developed modelling
approach suggested by SBTns for the assessment.
This approach specifies the percentage reduction
in basin-wide withdrawals using results provided
by Hogeboom's water quantity global model. We
then calculated time-bound Company-specific target
withdrawals for internal consideration based on the
guidance. We conducted the exercise across all water
basins where we are active to shortlist and prioritise
the most critical areas for intervention.

' World Bank Publication

In our efforts, we are following the Action (AR3T)
framework as set out in the International Financial
Corporation’s Performance Standard as a general
framework for company action. We will plan for
actionable and measurable freshwater standards
based on these guidelines. The AR3T covers actions to:

+ Avoid and reduce pressures on nature loss
- Regenerate and restore so that nature can recover

- Transform underlying systems in which companies
are embedded to address the drivers of nature loss

We have begun developing a water pathway that will
inform our future water targets and prioritised actions.
This pathway will align with the SBTn methodology and
inform our strategy to achieve our water consumption
targets.

See page 120 for more information including our TNFD
reporting.

Implementing
Nature-Based Solutions

In our properties business, we are leveraging a NbS

approach to achieve positive biodiversity,

microclimates and wellbeing, as well as conserve

water and reduce carbon emissions. Examples
include:

* Introducing our new Ghaf Woods community,
a forest-living concept where residents live
side by side with nature. The landscape
features carefully selected trees and plants
prioritising native and adaptive species.
(See page 69).

+ Prioritising the use of green roofs in our
communities’ amenities buildings, where
feasible.

+ Piloting food composting in collaboration with
Tilal Al Ghaf, Carrefour and Refarm (See page
46) to generate fertiliser that will be used in
landscaping.

+ Prioritising the use of permeable paving and
native landscapes in our designs.

+ Supporting beehives, which help improve the
health of our pollinator-reliant vegetation in
Tilal Al Ghaf.



https://www.worldbank.org/en/publication/rising-to-the-challenge-climate-adaptation-resilience
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Managing Our Climate Risk

We are shaping a future-ready portfolio by
understanding how climate change could impact

our assets, now and in the decades to come. Using
guantitative modelling, we have analysed every asset
against a range of climate scenarios through to 2100.
This has enabled us to pinpoint the most pressing
physical and transition risks and take proactive steps
to manage them. Our work does not stop here; we
continuously revisit and refine our approach, staying
aligned with evolving best practices. To explore the key
risks we have identified and how we are addressing
them, see page 127.

In 2025, we plan to further analyse our climate

risk assessment to identify high-priority areas for
mitigation based on impact and feasibility. We will
conduct a climate scenario analysis in line with
guidance from IFRS S2. We are also updating our
Climate Transition Action Plan to ensure we have
sufficient insight and visibility into potential risks

in achieving our climate targets. We will leverage these
assessments to develop mitigation strategies, focusing
on the highest-risk areas and potential interventions,
timelines and resources required. See page 120 for
more information including our TNFD reporting.
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Our Top Climate-Related

Hear from Our

Sustainability Champion Risks

“In my work bridging finance and sustainability at the Group, |
have focused on proactively identifying how the IFRS S1 and Short-term (2030)
S2 standards will transform our financial reporting. By
mapping the connections between sustainability risks and
financial outcomes in our value creation model, I'm helping to
prepare our organisation for these new disclosure
requirements. This forward-looking approach enables us to .
anticipate how climate-related factors will impact our balance Medium-term (2030'2040)
sheet, from asset valuation and impairment testing to
recognition of environmental credits. The materiality
assessments | have conducted help quantify sustainability
impacts on our financial performance, ensuring we not only
comply with future standards but also create long-term value LOﬂg-te 'm (2050'2100)
by aligning financial and environmental stewardship across
our portfolio of properties and investments.”

Increased energy demand and costs, asset
upgrade requirements, fossil fuel phase-out

Water stress and drought, insurance challenges

Supply chain disruption, climate-induced
litigation, coastal flooding

NAUMAN UL HAQ
Director, Reporting & Controls - Finance
Majid Al Futtaim - Holding
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Mitigating Heat Stress

To strengthen our climate resilience within our properties
business, we mitigate heat stress by designing our
communities with outdoor and indoor thermal comfort in
mind. This includes shading on building facades, walkways
and parking areas, as well as high-reflective surfaces that
reduce the heat island effect. Our communities also feature
parks, trails, lakes and green spaces.


https://www.majidalfuttaim.com/docs/default-source/reports/maf_ctap_white_paper_final.pdf
https://www.majidalfuttaim.com/docs/default-source/reports/maf_ctap_white_paper_final.pdf
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Environmental Stewardship Across Our Operations

Our Rethinking Resources efforts are guided by

clear policies that we review and update regularly to
ensure alignment with international best practices
and local regulations. All policies are approved by the
Chief Executives of our businesses and the Executive
Committee.

Our Environmental Management System (EMS) Policy
outlines our approach to identify, manage and minimise
our environmental impact. This EMS is a core element
of our environmental governance framework.

In 2024, we achieved ISO 14001:2015 certification for
our Majid Al Futtaim Holding'. This certification is the
international standard for environmental management
systems. It is supported by detailed procedures and
processes outlined in our EMS Manual. The manual
serves as guidance to help ensure our compliance with
UAE environmental standards, international standards,
regulatory requirements and other applicable criteria,
and is subject to regular reviews. Non-conformities are
identified through ISO 14001 external audits, annual in-
house audits and environmental incident reporting. We
analyse incident reports for root causes and implement
and verify corrective actions through subsequent audits.
Our Compliance Register, which includes all applicable
requirements, is reviewed annually, when operational
changes occur or when new legislation arises.

' Previously, it was certified to ISO 14001:2004.
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Our Sustainability Vice President, who also serves

as the Head of the Sustainability Department, holds
the highest level of oversight for our EMS at the
Company level and reports directly to the Group Chief
Financial Officer. Responsibilities and accountabilities
are defined in individual job descriptions and detailed
within our EMS Manual.

The Sustainability Vice President is responsible

for sharing and administering Majid Al Futtaim's
sustainability policies and commitments. They

are also responsible for coordinating with senior
management to ensure the necessary resources

are allocated to establish, implement, maintain and
improve the EMS in line with our Dare Today, Change
Tomorrow strategy.

The Sustainability function manages system
implementation, monitors progress across business
areas and oversees document control, while the
Environmental Management Representative (EMR)
ensures alignment with ISO 14001, identifies training
needs and enforces EMS standards. The broader
Sustainability team supports operational compliance
and continuous improvement across departments and
contractors.

Based on defined roles and responsibilities, select
employees are trained on ISO 14001 requirements.

In 2024, we partnered with a third party to deliver

85 hours of ISO 14001 awareness training to employees
from our Sustainability teams. Broader awareness of
our EMS policies and standards is reinforced through
internal communications and targeted training
initiatives.

Our Al Mouj Muscat Facility
Management and Carrefour UAE
Distribution Centre have achieved

ISO 41001 certification, which is an
international standard specifying
requirements for a facility
management system

Environmental Impact and Risk Identification
and Management

We identify our environmental impacts and risks
based on our activities, products and services within
the scope of Majid Al Futtaim. We document them
either in our Environmental Aspect Impact Register or
Significant Aspect Impact Register, depending on their
materiality. The Environmental Aspect Impact Register
evaluates the type of environmental impact, the degree
of control or influence we have, the operating conditions,
the severity of the impact and the relevant operational
controls. The Significant Aspect Impact Register
captures our key risks, opportunities and associated
mitigation measures. Both registers are reviewed on
an annual basis to ensure alignment with evolving
operations, regulations and strategic objectives.


https://www.majidalfuttaim.com/docs/default-source/reports/ems-policy-and-certificate_merged.pdf?sfvrsn=1a52e78e_3

Building with the Environment in Mind

Our Sustainable Pre-Acquisition Policy requires that we
conduct a screening exercise prior to acquiring a land
to identify and put in place plans to reduce negative
impacts throughout the property lifecycle.

Our Sustainable Building Policy outlines standards
required during the design, delivery and operation
of properties, including a minimum green building
certification of LEED Gold, Estidama 3 Pearl or
BREEAM Very Good. It also defines required criteria
for all projects, including carbon and water, climate
adaptation and circular economy practices, aligned
with the EU Taxonomy.

Our Near Zero Fit-Out and Refurbishment Policy
applies to all new fit-out and major refurbishment
projects, setting near-zero environmental performance
standards.

' The total number of assets reported at year-end includes those within our
properties and entertainment businesses that hold one or more green building
certifications, such as LEED, BREEAM or equivalents. Assets with multiple
certifications, such as City Centre Mirdif and Hilton Garden Inn Mall of the
Emirates, are counted once. The total includes commercial and residential
assets under our ownership at year-end. Certified residential assets are
counted regardless of sale date. Commercial assets sold or no longer under
our ownership within the first two months of the reporting year are excluded.
Temporary sales centres (e.g. Al Zahia and Madinat Al Irfan, both closed
in 2023) are not included. TAG Alaya's 407 units are excluded, as they hold
BREEAM interim certification only. Some of our assets hold more than one
green building certification.
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3,927

green-certified assets

This figure includes hotels, malls,
offices, entertainment venues and
residential units.

762

green-certified assets
in 2024 alone

This figure includes hotels,
malls, offices, entertainment
venues and residential units.

2021 2022 2023

2024

I

Total Green-Certified
Assets'
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Certification Highlights

To meet our SLL KPI 2 target, we are working towards
having all our shopping malls certified to @ minimum
of LEED Gold by the end of 2025. In 2024, three malls
(City Centre Alexandria, City Centre Maadi, and My
City Centre Nasseriya) achieved LEED Platinum
certification. With only two malls remaining, we are on
track to reach full portfolio compliance by next year.
City Centre Me'aisem and Mall of Egypt achieved a
LEED Platinum under Operation and Maintenance. By
the end of 2024, a total of 22 malls have achieved LEED
or equivalent certification, including 14 at the Platinum
level and 8 at Gold.

Additionally, three VOX Cinemas (Jubail Galleria Mall,
Esplanade Mall and The Roof Mall) and Yalla Bowling
(Esplanade Mall) in KSA achieved Gold certification
under LEED v4.1 Operation and Maintenance for
Interiors. Sustainable practices at these assets include
HVAC optimisation, efficient lighting systems, high-
efficiency toilet fixtures and convenient access to
public transportation.

MAJID AL FUTTAIM

Building with the Environment in Mind (Continued)

Seven sites within our entertainment business in
KSA were also added to the Arc Skoru platform for
performance benchmarking and pre-assessment for
the LEED certification process. Arc Skoru provides

a performance score for assets based on various
sustainability metrics, with an aim to simplify the
process of measuring and tracking a building's
environmental impact and sustainability efforts.

Beyond LEED, the Pullman Dubai Creek City Centre
and Kempinski Hotel Mall of the Emirates received
Green Globe Standard 1.7 certification, a globally
recognised certification system designed to assess
and promote sustainability in the travel and tourism
industry. It encompasses 44 core criteria supported by
over 380 compliance indicators across four key areas:
sustainable management, social and economic,
cultural heritage and environmental practices.

2024 Awards

Ghaf Woods received the Best Sustainable
Residential Development in Dubai Award at

the 2024 International Property Awards, which
recognises the highest levels of achievement
by companies operating within all sectors of the
property and real estate industry. Ghaf Woods
Sales & Experience Centre has also achieved
Net Zero Project of the Year at the MENA Green
Building Awards.

Our Entertainment business was selected for the
Best Impactful Sustainability Campaign of the Year
during the 2024 MENALAC Awards. The award
recognised our energy conservation measures,
LEED certifications of our VOX Cinemas and waste
management practices.

Sheraton Mall of the Emirates was awarded the
Dubai Sustainable Tourism Stamp 2024, a Dubai
government initiative that recognises hotels that
support Dubai’s sustainability goals and the UAE's
Net Zero 2050 initiative by promoting eco-friendly
practices.

Collaborating Through
Unity for Change

In December 2024, after a year of collaborative
workshops, deliberation and rigorous assessments,
the Unity for Change initiative unveiled a
sustainability framework aimed at transforming
retail and mall operations across the UAE. First
introduced during COP28 in 2023, the initiative is led
by Majid Al Futtaim, Chalhoub Group, LVMH, Emaar
Malls Management (L.L.C.) and Aldar Properties.

In alignment with the new framework, we have
committed to the following goals across our retail
and mall assets:

Energy Efficiency

Achieve a minimum of 5% annual energy savings or
carbon emissions reduction for our shopping malls
starting in 2024.

Eco-Design
Ensure all retail renovations and
new projects include:

- Energy-efficient lighting systems
(50% efficacy).

- Volatile organic compound (VOC)-free materials
for paints and interior designs.

- Forest Stewardship Certification
(FSC)-certified wood for at least 50%

of installations.

Waste Management

Achieve 50% diversion of generated waste from
landfill by 2030 for Chalhoub and LVMH retail units
in our shopping malls in the UAE.



Water Stewardship

Operating across high water-use sectors such as food
and beverage, fashion and community development,
Majid Al Futtaim recognises the critical role of water
stewardship in advancing our broader sustainability
agenda.

In recent years, we have undertaken extensive due
diligence to identify credible interventions that could
support long-term water outcomes. However, the regional
context has revealed a limited availability of scalable
regenerative or restorative water projects that meet the
thresholds for measurable and science-based impact. To
navigate this challenge, we are adopting a more targeted,
basin-level approach informed by science and risk-
based prioritisation. This enables greater coherence with
national agendas, regulatory developments and evolving
global best practice, positioning us to deliver meaningful,
measurable outcomes over the long term.

As part of this process, we are developing a group-
wide water pathway, to be finalised in 2025, which

will guide future target-setting and interventions.

This pathway draws on tools such as the WWF Water
Risk Filter, the Aqueduct Water Risk Atlas, and the
SBTn freshwater framework to assess material risks
and prioritise actions. It also embeds international

best practices, including the AWS 2.0 Standard, and is
supported by internal KPIs that drive usage efficiency,
leak detection, metering and recycling feasibility across
our businesses. These efforts are further reinforced by
ongoing water audits across our highest-impact assets,
helping to identify opportunities for improvement and
track progress, ensuring all actions feed into a unified,
science-aligned water pathway for the Group.
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Collaborating Across the Value Chain

Recognising that water-related challenges extend
beyond operational boundaries, we are also working
to understand and influence water use across our
broader ecosystem. For instance, we are partnering
with Project Maji to support access to safe water in
Kenya and Uganda, an initiative that, while outside
our operational footprint, reflects our commitment to
supporting meaningful water outcomes in high-need
areas. We also engage with tenants and suppliers
through mechanisms such as our Green Star Rating
System and Sustainable Procurement Policy to embed
responsible water practices.

Water Use by business

In our properties business, operational mains
water has shown an increase in freshwater
consumption by 18.3% compared to 2019, with a
transition to alternative water types such as TSE
water for irrigation. The consumption of TSE water
has increased significantly, reducing pressure on
freshwater supplies.

Water consumption in our entertainment business
has also seen an increase of 18% compared to 2019,
and an increase in floor area by 8.4%.

Water consumption in our lifestyle business has
increased by 467.5% in 2024 compared to our

2019 baseline. Comparing lifestyle’s assets on a
like-for-like basis, it is evident that the increase

in consumption is largely a result of growth.
Lifestyle has seen the largest growth out of the four
businesses, with a 38.9% increase in floor area in
2024 compared to 2019.

Water consumption in our retail business has seen
a 8.6% decrease in 2024 compared to 2019. These
reductions are seen despite a 14.5% increase in
floor area across the same time period.

For a full breakdown of our environmental data,
see the 2024 Environmental Data Annex on our
website.

Water use (m3)
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Highlights of Our Water Conservation Efforts

s

Properties Business

In our new office at Tilal Al Ghaf’s Distrikt, we installed
Hydraloop greywater recycling technology to treat

and reuse greywater onsite, reducing our dependency
on external water sources. It removes contaminants
without chemicals, meeting stringent international
standards for safety and cleanliness while using minimal
energy. On average, the system recycles approximately
3,725 litres of water a month. During peak occupancy, it
recycles up to 5,740 litres—enough to meet almost 100%
of the office’s irrigation demand. We have also installed
the technology in the Tilal Al Ghaf Mosque (see page 56)
to meet 100% of flushing demand.

In 2024, we collaborated with ReFarm, which supports
food security and environmental sustainability in the
UAE, to pilot a programme to improve soil health and
reduce irrigation demand within our communities.
Over six weeks, we tested ReSoil—ReFarm’s
proprietary 100% organic soil conditioner powered by
biostimulants—against conventional soil additives. The
ReSoil solution improved moisture retention, cutting
irrigation by more than 80%, and eliminated the need
for costly sweet soil and chemical fertilisers. In 2025,
we plan to investigate the feasibility of scaling up the
use of ReSoil in our communities.

MAJID AL FUTTAIM

At City Centre Qurum, we introduced an RO water
plant to repurpose TSE for closed-loop chilled water
supply. This enabled our energy centre to meet 100%
of its water demand using TSE, eliminating reliance on
domestic water and saving over 6,000 m? of potable
water compared to the previous year. Similarly, at
Bahrain City Centre, we recycled rejected water from
an RO water plant at adjacent hotels for irrigation. This
saved over 2,440 m? over three months.

R
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Retail Business

Within several retail assets in Bahrain and Pakistan,
we have installed systems able to recover an estimated
317,836 imperial gallons (IG) of condensate water from
air conditioning systems that can be reused for flushing
systems in store toilets and cleaning processes. Also

in Bahrain, we are replacing our RO plant with a more
cost-efficient ultraviolet water treatment system
coupled with several types of filters to reduce potable
water use in the Carrefour Bahrain Mall and Carrefour
City Centre Bahrain. We expect this to help save an
estimated 522,772 |G per year.
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Lifestyle Business

We installed WaterSense and Emirates Authority for

Standardisation & Metrology's (ESMA) certified fixtures
in a subset of stores with a water requirement, helping
to reduce our water consumption up to 300 IG annually.
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Entertainment Business

Our entertainment business has prioritised cost-
effective water conservation measures, focusing

on simple yet impactful solutions such as installing
aerators in both toilets and kitchens. Additionally, we
have installed high-efficiency toilets that use just one
litre of water per flush, which will help us save up to
530,558 |G of water annually across 13 sites. To further
strengthen our water management efforts, we are
planning to install 50 smart meters, which will provide
real-time water usage data.
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Circular Economy

Aligned with UAE national goals and our 2028
Sustainable Business Commitments, we are working
towards embedding circularity across all aspects of
our operations. This includes reducing food waste,
exploring alternatives to single-use plastics (SUPs)
and reducing their use where feasible, and managing

residual waste in line with circular economy principles.

Implementation is continuously being assessed based
on the availability of supporting infrastructure and the
feasibility of action in each country.

In the built environment, we have updated policies
and specifications for new developments and
refurbishments to minimise raw material use, promote
longevity and enable future disassembly and reuse.
We aim for all retail tenants to follow circular fit-out
guidelines and are expanding circular retail concepts
in our malls. Within our offices, our Zero Waste Policy
sets clear targets to maximise landfill diversion and
integrate circular practices into daily operations.

In 2024, we developed an internal waste management
dashboard, which is set to launch in 2025. The
dashboard is designed to help us identify reduction
opportunities, track current impact and share best
practices across our businesses.
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2024 Highlights

9,800 tonnes

of waste were diverted from landfill across

our shopping malls, including 3,535 tonnes of
cardboard, plastic, and metals recycled directly
by our mall-operated waste streams.

9.6M RgCO,

was avoided by replacing cardboard boxes with
reusable crates at Carrefour UAE since 2021.

96%
of waste was diverted from landfill at

Majid Al Futtaim Tower 2, and we maintained
our True Zero Waste Certification.

2160 kg

of e-waste was recycled by the global solutions
team in Egypt, helping avoid 3,727 kgCO,,.



https://www.majidalfuttaim.com/docs/default-source/reports/2022_maf-_zero-waste-policy.pdf?sfvrsn=9c1cb02f_3

Minimising Food Waste

In 2024, we conducted a food waste audit across key
locations, focusing on data management and waste
segregation improvements. We are using the results
to improve our data management, food collection and
disposal methods and inform our short-, mid- and
long-term goals, aligned with our Sustainable Business
Commitment.

We also seek to reduce food waste through donations.
In partnership with the Emirates Red Crescent’'s

Hefth Al Neema, Carrefour UAE conducted a food
donation training programme for employees across our
hypermarkets in six cities in the UAE. The initiative led
to a 95% increase in donations from September 2023

to December 2024. See Community Support on page 71
for more information.

Beyond our retail business, Mall of the Emirates
diverted over 167 tonnes of food waste from landfill
and Deira City Centre diverted more than 83 tonnes.

At Deira City Centre, 99% of food waste was diverted
from landfill through digestion technology. The waste
was processed using a food digester and converted
into greywater, which was discharged into the main
drainage system. This system is connected to the
municipality, where the water is treated and reused as
TSE, supporting sustainable water use for non-potable
purposes such as irrigation.
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We also expanded our food waste processing capacity
by installing food digesters in four additional shopping
malls—City Centre Mirdif, City Centre Al Zahia, City
Centre Ajman and City Centre Fujairah—bringing the
total to six malls with on-site food digestion systems
already in place at the Mall of the Emirates and Deira
City Centre.

Coffee Bean Recycling

As part of City Centre Bahrain’s ongoing
commitment to sustainability, the mall
launched a zero-coffee waste initiative in
collaboration with its café tenants. Used
coffee grounds are collected and recycled
into charcoal, diverting waste from landfills
and supporting circular economy practices.
More than one tonne of coffee waste has
been repurposed, with volumes continuing
to increase monthly, demonstrating
growing tenant engagement and
environmental impact.

23+ Tonnes

of food waste was
diverted in collaboration
with The Waste Lab

()

Diverting Food from Landfills

In 2024, our Sustainability team conducted an
operational audit of The Waste Lab’s food waste
processing facility to assess its capacity to scale
and support the expansion of our food waste
collection programme across VOX Cinemas'. This
partnership, established in 2023, currently covers
seven locations and is set to grow to four additional
sites in 2025. The audit focused on identifying
opportunities to enhance processing capacity,
streamline operations and ensure continued
compliance with health and safety standards,
particularly in relation to food waste segregation.

The team reviewed the full waste management
cycle, from collection through processing, and
assessed quantification methods to improve the
accuracy of tracking and reporting.

VOX Cinemas has consistently maintained a
contamination rate of less than 2% for organic
waste, driven by effective segregation at the source.

' The Waste Lab is a women-owned, Dubai-
based, impact-driven startup that aims to
create an opportunity for every food scrap
to become a solution rather than a burden
on our society and environment.




Single-Use Plastic Phase-Out

Since launching our Single-Use Plastic (SUP) Phase-
Out Policy in 2019, we have made significant strides
in eliminating SUPs across our operations. We are on
track to complete the phase-out across our lifestyle
and properties businesses by the end of 2025. In
entertainment, we have already removed shopping
bags and e-commerce bags from seven countries. In
Retail, we have phased out shopping bags and cutlery
in five countries, with one additional market partially
transitioned, and efforts are continuously expanding
across the region.

Building on this momentum, we are now entering

the next phase of our journey, driven by in-depth,
on-the-ground research, supplier engagement and
advances in material science. Our teams are assessing
environmental, commercial and regulatory factors such
as life cycle impact, product integrity, cost implications
and operational feasibility to guide long-term decision-
making. As part of this strategic evolution, we are
developing a revised SUP Policy—one that reflects
current realities, leverages industry learnings and
outlines a more practical and impactful path forward.
This includes exploring a phased, country-specific
approach that accounts for local regulations, market
readiness and operational contexts.
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Plastic-Free July

Each year, we participate in Plastic-Free July, a global movement that
encourages individuals, businesses and communities to reduce their

plastic waste for the entire month and beyond.

Global Solutions Business

We organised a plastic-free day in our Egypt
and Dubai offices. Employees were given

reusable bags and invited to customise them
with creative designs.

Retail Business

All Carrefour and Hypermax stores encouraged
the use of reusable bags. Within Carrefour UAE,
the initiative helped reduce plastic use by an
additional 15% in July alone compared to the
same period in 2023. In total, across all retail
assets in 2024, we sold more than 400,000
reusable bags, nearly 25% more than in 2023.

Lifestyle Business

Lululemon stores in the Mall of the Emirates,
Dubai Mall, City Walk and Galleria Mall
promoted reusing water bottles and shopping
bags. Each store was a hub for sustainability-
focused conversations, encouraging customers
to embrace eco-friendly practices. Crate &
Barrel stores also ran campaigns to educate
customers on plastic-free practices.

49



RETHINKING
RESOURCES

Rethinking Our Use of Materials in Construction

At Majid Al Futtaim, we prioritise building design

and construction techniques that promote circularity, .
adaptability and resource efficiency through our CO“SEI’VII‘IQ Resources
Sustainable Building Policy. It defines expectations in Construction

for the use of materials and minimising waste during
development projects. Requirements include:

In 2024, our properties team achieved up to 96%

+ Diverting a minimum of 75% of waste material waste diversion from construction activities in the
during construction apd demolition or reducing UAE. For all projects under development, we use
iz il eeisite il o e e iz 12.2 kg/m? steel with the highest available recycled content in
of the building's floor area. the local market and concrete with supplementary

- Demonstrating that at least 50% of timber and cementitious materials to reduce our consumption
composite wood products (by cost) are reused of virgin material. We also leverage modular
or certified under an internationally recognised construction techniques, designing components
certification. that can be disassembled and reused in future

projects. For example, in 2024, when we built our
new Ghaf Woods site office, we used most of the
elements from our previous disassembled site
offices in Tilal Al Ghaf, including solar panels,
external glass, internal partitions, doors, furniture
and even trees that had been on our former site.
Additionally, in 2024, we launched a gypsum
recycling programme for construction projects in
Tilal Al Ghaf.

- Ensuring at least 50% of all structural steel
(by weight) has a minimum of 25% post-consumer
recycled content or is reused.

90%+

diversion on average

was achieved from
construction activities in
\ the UAE
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Engaging Tenants

Supporting a growing portfolio of retail tenants,

our Retail Design and Delivery (RDD) department,
comprising teams in design, delivery and standards
and sustainability, plays a pivotal role in driving
sustainability where it matters most: during store design
and fit-out. Through the Green Star framework, RDD helps
ensure that all tenant spaces reflect Majid Al Futtaim'’s
commitment to sustainable retail environments.

Using the Green Star Rating System, RDD guides tenants
to make early, informed decisions that reduce waste,
conserve resources and embed circular thinking into
our stores. From material selection and modular design
to waste planning and policy alignment, tenants can
secure 50% of their total Green Star score before fit-out
even begins. By combining structured requirements
with tailored support, RDD empowers tenants to deliver
sustainable spaces that align with Majid Al Futtaim’s
environmental goals, without compromising brand
identity, operational success or timelines.
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On-site, we have waste management facilities that
segregate various waste streams and provide training
and awareness sessions to tenants to promote
effective segregation practices and recycling.

For example, at Mall of the Emirates, we have
transformed our waste management facilities into
state-of-the-art recycling hubs designed to promote
segregation at source. These hubs equip retailers
and staff with the necessary infrastructure to
separate waste streams effectively, supporting more
responsible and efficient recycling across the mall.



Increasing Circular Retail Concepts

Aligned with our Sustainable Business Commitment to embed
circularity across our business operations to minimise our impact
on the environment and generate new revenue streams, we

are increasing the availability of circular retail concepts for our
customers across our shopping malls. One way is by adding a
provision within our leasing documents giving preference, all
other dimensions assured, to sustainable/eco-friendly brands
that can demonstrate that their products, services or business
model actively cause a positive impact on at least one of our
three pillars of sustainability, with an emphasis on the principles
of circular economy.
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Additionally, we have launched an initiative with tenants to
identify the number of brands within our malls that are actively
exploring innovative circular retail concepts, from product
reuse and repair services to take-back schemes and sustainable
packaging solutions. As part of our broader commitment to
promoting circularity, we plan to spotlight these brands in 2025,
bringing their efforts to the forefront for our customers and
encouraging more responsible retail choices.

See page 64 for more ways we are encouraging
customers to make sustainable choices.

Encouraging Customers to Recycle

We help customers reduce their environmental impact by making it easy for
them to recycle.

Carrefour UAE’s collaborative reverse vending machine initiative with
Sparklo collected over 10.9 million bottles and cans in UAE stores just
one year after introduction. This is equal to over 260 tonnes of recyclables
and 1.6 million kgCO.e avoided. We have rolled out the initiative in over 40
stores, providing customers with points for every bottle they recycle that
are redeemable for vouchers.

Through our reverse vending machine initiative, our entertainment
business collected over 825,000 plastic bottles across 24 assets in the UAE,
equivalent to over 20,000 kg of recyclable plastic diverted from landfill.

We also empowered visitors to our family entertainment facilities Magic
Planet, Yalla Bowling and Little Explorers. Through Renie Smart bins,
we collected an estimated 20,652 kg of empty plastic bottles, roughly
equivalent to the weight of 4.5 adult elephants, which were sent for
recycling. The bins are equipped with sensors that identify the type of
plastic being recycled and calculate its weight. Users are then rewarded
with points, which can be redeemed for discounts and rewards at
participating businesses.
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We dare to transform the lives
of the communities we serve, to

provide a healthy, sustainable
and fulfilling way of life
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Transforming Lives
2028 Sustainable Business Commitments

Transforming Lives is at the heart of our mission

to create meaningful, lasting change across the
communities we serve. It reflects our ambition to reach
beyond business as usual, using our scale, insight and
partnerships to help shape a brighter, more inclusive
future for the MENA region.

Local Economic Development

We will promote prosperity and economic
development in our communities through 7/, XN\

upskilling and entrepreneurship in line with local g\@})
needs and by increasing our expenditure in local an

Through close collaboration with governments, non- economies.
profits and local stakeholders, we are channelling 2024 nghllghts
our energy into areas where we can make the biggest
difference—from empowering local entrepreneurs and
investing in innovation to championing accessibility
and promoting healthier, more sustainable lifestyles.

Customer Wellbeing

We will offer inclusive customer experiences
and promote healthy and sustainable consumer

choices. : : :
Our 2028 Sustainable Business Commitments are the suppliers through our global solutions business

blueprint for accelerating this impact, driving progress
across our customer experience, supply chains and
community relationships.

719%

of our supplier spending was directed to local

Disruptive Technology 632

We will invest in our employees’ innovative ideas mall tenants promoted sustainable lifestyles
by having an Innovation Centre of Excellence to
drive improvements in sustainability performance
across Majid Al Futtaim and our supply chain. 80/0
increase in volume of products sold with
environmental labels through the Choose Better
programme
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At Majid Al Futtaim, driving prosperity and unlocking
economic opportunity has always been a long-standing
commitment to helping communities thrive, grow

and shape their own success stories. We do this by
upskilling and entrepreneurship in line with local needs
and by increasing our expenditure in local economies.

In 2024, we conducted a comprehensive mapping
exercise to develop an internal Social Impact
Framework, which provides a holistic view of our social
contributions and impacts across all businesses. The
framework is designed to capture both sustainability-
related social initiatives and broader contributions

that align with our Company'’s values and community
commitments.

2024 SUSTAINABILITY REPORT
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Our Social Impact Framework is built for accountability
and action. With clear targets grounded in baselines
and benchmarks, it gives us the tools to track our
progress over time. The framework covers key

focus areas such as local spend in construction and
operations, the health and safety of construction and
supply chain workers, visitor and resident satisfaction,
local economic inclusion and access to education,
skills and training.
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Investing in Local Infrastructure

As a developer of residential communities and retail
assets, we make significant investments in large-scale
infrastructure projects, which help attract further
investment to an area, stimulate local economic activity
and support the region’s future growth.

Our internal Infrastructure Investment Framework
outlines our approach to investing in public
infrastructure beyond what is legally required by
local and government authorities, helping us provide
additional value to and impact in our communities.
These include mosques, schools, medical facilities and
public transport infrastructure.
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SPOTLIGHT
Road Enhancements Around the

Mall of the Emirates

In collaboration with RTA, we launched a
series of road enhancements around the Mall
of the Emirates to improve traffic flow and
accessibility.

The project includes a new bridge providing
direct access to the mall's car park and an
upgraded road link to ensure a seamless
connection to the main entrance.

Additionally, the peripheral road connecting to
the Kempinski Hotel will be converted into a
two-way road. These upgrades aim to reduce
travel time for visitors coming from Abu Dhabi
and Jebel Ali by up to nine minutes.

RETHINKING TRANSFORMING

OUR PEOPLE

SPOTLIGHT
First Net Positive Mosque

In 2024, we inaugurated the Middle East’s
first net positive mosque in collaboration

with Dubai’s Islamic Affairs and Charitable
Activities Department. A lasting tribute to our
late founder, Mr. Majid Al Futtaim, the mosque
carries forward his values and visionary
spirit. Located in the heart of Tilal Al Ghaf,

it blends sustainable design principles with
Islamic values, serving as both a spiritual and
environmental landmark. A new pedestrian
bridge now links residents to the Distrikt
building, which hosts various services, and
provides direct access to the Majid Al Futtaim
mosque.

The project is on track to be the first bespoke
development to achieve BREEAM certification.
Its design incorporates cutting-edge energy-
saving and carbon-reducing technologies,
including over 200 solar panels that generate
115% of the mosque’s energy needs, with

excess green energy supplied back to the grid.

Additional energy-efficient systems include a
solar-powered hot water system, LED lighting,
an efficient HVAC setup, EV charging stations
and a BMS to optimise energy consumption.

EMPOWERING GOVERNANCE

PERFORMANCE AND
REPORTING

SPOTLIGHT
Facilitating Access to Water

We continue our partnership with Project
Maji to provide sustainable water access
solutions that serve communities at scale.
Using solar-powered kiosks that extract and
treat groundwater, Project Maji supports
underserved African communities through a
build, monitor, operate, and maintain model.
Following a successful pilot in Kenya, we
launched a second project in Uganda in
2024. Since 2023, over 3.2 million litres of
clean water have been delivered, improving
health, reducing water collection burdens and
empowering women and children.

In Dubai, our air-to-water initiative with the RTA
converts humidity into drinking water. Since
2022, over 500,000 litres have been produced
for metro visitors, replacing more than 1

million plastic bottles. In 2024, dispensers were
expanded to delivery driver rest areas, further
promoting sustainable water access and
reducing plastic waste.
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Responsible Procurement

Operating across 14 countries and supported by over
21,000 active suppliers, our procurement practices
play a role in supporting environmental sustainability,
community development, and customer wellbeing.

We support the UAE’s goals of having 1 million
operating SMEs in the country by 2030 and becoming
the most entrepreneurial nation in the world by 2031.

That is why our approach to responsible procurement
extends beyond our direct operations. We work across
our entire supply chain to mitigate our business risks,
minimise disruptions, embed resilience, and support
local economic development.

Aligned with ISO 20400, our Sustainable Procurement

Policy outlines environmental, ethical and health
and safety requirements that all tier 1 suppliers
must comply with by the end of 2025. In addition, our
Supplier Code of Conduct requires tier 1 suppliers
to adhere to a set of sustainability requirements
and ensure that their downstream suppliers and
subcontractors do the same. Both our Supplier
Procurement Policy and Supplier Code of Conduct
are included in all requests for proposals and legal
contracts across all supplier categories, along with
other relevant supplier policies.

S
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To support emerging suppliers’ ability to comply

with our expectations, in 2024, we introduced online
and in-person training in the UAE and KSA. We will
continue to roll out the training to more countries in
2025. See page 89 for information about the training we
conducted with our suppliers related to human rights
and labour practices.

Moving forward, we will work with a third party to
monitor and track adherence to our requirements
and standards. In addition, we will continue to offer
upskilling to support suppliers in their journey.

TRANSFORMING

EMPOWERING GOVERNANCE

OUR PEOPLE

SPOTLIGHT

Supporting Local Suppliers and SMEs

Our approach to our 2028 Sustainable
Business Commitment on local economic
development places a strong emphasis
on expanding our work with local supply
chains, including local start-ups and small-
to medium-sized enterprises (SMEs). Not
only does this support local economic
growth, but it enables us to develop a
diverse, reliable and sustainable network
of suppliers that bring fresh ideas and
innovative solutions to our business.

PERFORMANCE AND
REPORTING

In support of our Sustainable Business
Commitments, by 2028, all our businesses
are expected to conduct local supplier
capability assessments and annually
increase the proportion of their expenditure
with local suppliers and supply chains. In
2024, we began assessing additional local
suppliers’ capabilities and opportunities to
work with them.

In 2024, an average of 79% of our supplier
spending by our global solutions business
was directed to local suppliers in the
regions where we operate. Our global
solutions business oversees procurement
of services for our businesses, excluding
merchandise in our retail business. To
obtain our needed supply of fresh food and
vegetables in the GCC, we procured 32%
locally grown produce through our suppliers.
We are working to increase the amount year
over year where possible.
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Examples of supporting local suppliers

+
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Lifestyle Business Retail Business Entertainment Business In 2024, VOX Studios deepened its investment in
In 2024, THAT Concept Store collaborated with Our latest Carrefour opening in Kenya marks our At VOX Studios, we are committed to nurturing reg|onal.storytell|ng by producing two new Arabic
Hya Concept Store, which specialises in carefully 24th store in the country. Our expansion strengthens homegrown talent by developing and producing feature films:
picking and selling unique designs made by local and local economies by creating business growth high-quality, authentic Arabic feature films in close
regional designers and artists. The collection included opportunities for more than 700 local farmers, SMEs collaboration with visionary filmmakers from KSA and * Hepta: The Last. Debate, a standalone sequel based
products from the Ajialouna Workshop, a women'’s and manufacturers, contributing to a 99% local Egypt. This mission reflects our belief in the power of - thg best-.s.elllng novel by M_ohamed Sa_dek.
empowerment workshop in Lebanon. sourcing rate. Additionally, in Jordan, we launched regional storytelling to resonate across borders and * Darwish, a film about a charming con?artlst who

HyperMax, our first independently owned and operated cultures. outsmarts everyone to pull off the ultimate heist.

grocery retail brand. HyperMax supports over 500 local

farmers and suppliers. Beyond filmmakers, we are celebrating Arab comedic

talent as part of VOX Cinemas'’ alternative content
programme. In collaboration with the Emirati Comedy
Club, we launched a series of community-focused
events to nurture and mentor emerging comedians.

We closely monitor our local sourcing to support
farmers and communities, which also helps us reduce
supply chain risks. In the GCC, we have increased

the share of locally grown fruits and vegetables from
29% in 2023 to 32% in 2024. Looking ahead, we aim

to establish more meaningful partnerships, including
offtake agreements, to further develop local

sourcing capabilities.

99% Sourcing Rate in Kenya

Strengthening Carrefour's local supply
chains by partnering with over 700
Kenyan farmers, SMEs and manufacturers

MAJID AL FUTTAIM
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In 2024, VOX Studios participated in several film
festivals and premieres in the region.

2024 Film Festivals

2024 Film Premieres UAE

In collaboration with MBC Studios and
Image Nation Abu Dhabi, we released
HW._N based on the best-selling Saudi

The Sharjah International Film Festival welcomed
nearly 6,000 moviegoers. We were honoured with the
Best Partnership Award for Sharjah Film Platform.

novel of the same name. HWJN follows
the story of a kind-hearted jinn who

develops an unexpected romance while
setting off on an epic journey to reclaim

Egypt

VOX Cinemas continues to showcase local
talent by hosting premieres and high-profile

The DFI-Ajyal Festival in Doha Festival City, Qatar, one releases of Arabic movies like Elbahth his royal birthright.
of the largest and most prestigious cultural events in an Manfath Lekhorog Elsayed Rambo,

Qatar. It offered a week of cinematic excellence with a which explores themes of love, loyalty and

diverse lineup of films and events. sacrifice, and the Egyptian comedy Sheqo,

which follows partners in crime who carry
out a series of thefts until falling in love

The Gulf Cinema Festival organised by the Saudi with their own victims.
Film Commission in collaboration with the Gulf
Cooperation Council. The annual festival celebrates the
best films in the GCC and aims to strengthen

ties among the six member states.

The Ras Al Khaimah Art 2024 Festival, for which we
hosted free screenings and built an outdoor cinema.
The festival included 12 local and international films.
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Empowering the Region Through Skills Development

As one of the largest employers in the MENA region,
we recognise the vital role we play in developing a
strong, skilled local workforce. This enhances our
operations and contributes to the broader prosperity
and resilience of communities and economies across
the region.

We actively support initiatives that address skills gaps
and expand access to career opportunities, particularly
for individuals who are often underrepresented or face
barriers to entering the job market.

Our Initiatives Across the Region

Egypt
In collaboration with Education for Employment-

Egypt, Majid Al Futtaim announced its sponsorship

of the Almaza Recruitment and Training Centre
entrepreneurship programme, NextGen Entrepreneurs.
This initiative aims to empower young entrepreneurs
through industry-specific skills development, training
and resources. The programme will launch in 2025.
Key programme components will include:

« Curriculum Customisation: Tailoring the existing
entrepreneurship training curriculum to address
the unique demands of entrepreneurs, incorporating
industry-specific skills and expertise.

- Entrepreneurship Training Programme: Delivering
a programme for 20 Egyptian youth, with a target
graduation rate of 90% (18 youth).

MAJID AL FUTTAIM 2024 SUSTAINABILITY REPORT

Additionally, Carrefour Egypt signed a two-year
agreement with the Groupe BEL and Samusocial
International to provide internships to youth living
in shelters or on the streets with the opportunity for
employment. Through 31 December 2024, 30 young
people were hired as part of the programme.

Oman

Through our Tamheen initiative in partnership with

The Retail Agency, a firm that works to elevate Oman'’s
growing retail sector through education, training and
consulting, we have delivered a series of specialised
training sessions to equip Omani nationals with the
tools to succeed in the retail industry. Running since
2020, this has strengthened the skills of Omanis and
attracted more nationals to the sector, while connecting
retailers to the Sultanate’s workforce.

UAE

We welcomed our 3,000th Emirati hire, fulfilling

our commitment to NAFIS, the UAE’'s Emirati Talent
Competitiveness Programme. Introduced in 2021,
the programme seeks to boost the employability of
Emirati citizens and encourage the private sector to
provide them with employment opportunities. Having
committed to supporting the NAFIS programme since
its launch, Emirati nationals now account for 13% of
our workforce.

In 2024, our properties business announced the launch
of a new collaboration with Dubai Culture and Arts
Authority and American University in Dubai to help

students harness the power of Al to create artistic
representations of Dubai in the future. The competition
aims to foster the next generation of art and design.
All selected artworks will be displayed in a public art
gallery format across Tilal Al Ghaf.

In early 2025, the first UAE cohort of the Executive
Diploma in Sustainability Programme graduated in
Dubai, including over 40 MAFers. Majid Al Futtaim is
proud to be a co-founder of the programme, the first
of several specialised programmes planned under a
collaborative partnership between the UAE Ministry
of Climate Change and Environment, the Dubai
International Financial Centre (DIFC) Academy, the
American University in Cairo and the University
Leadership Council. The programme covers various
topics, including sustainability and water, the food
and energy nexus from a global perspective, energy
resource management and the green economy, green
entrepreneurship and the circular economy. Building
on the success of the inaugural cohort, an additional
50 MAFers will join the programme in 2025.

Across our shopping malls in Egypt,
we delivered five skills development
programmes to over 730 participants:

!
==

Learners in the Job Placement Training Programme

66

Learners in the Entrepreneurship Programme

66

Learners in the Career Direction Programme

10

Learners in the Alumni Development Programme

123

Learners in the Corporate Training Programme
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Disruptive Technology

Disruptive technologies, such as generative Al,

have vast potential to address real-life business
challenges, support more effective decision-making,
create immersive and customised experiences for our
customers and help us continue to thrive in a data-
driven world.

Al ideation and broader adoption, coupled with growing
consumer demand for omnichannel experiences,
continues to accelerate digital transformation across our
industries. This includes the launch of Majid Al Futtaim’s
first digitally native business, Precision Media. The Al-
powered adtech business underscores our commitment
to transforming the retailing experience for our
customers and partners by offering a full suite of retail
media solutions. It includes in-store touchpoints across
our retail stores in 14 countries around the region, as
well as our existing eCommerce assets.

~
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Precision Media aligns with the UAE’s National Strategy
for Artificial Intelligence to encourage and promote the
adoption of Al among private sector companies.

Disruptive technology is also helping us achieve our
sustainability goals faster and more reliably based

on data inputs. For example, we are exploring how Al
learning can help predict our sustainability footprint.
We also started the Digital Twin journey, where we are
working on the BMS maturity to upgrade the backbone
of the system and the related sensors.
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Encouraging Employee Innovation

We are exploring another idea to create
a take-back programme for electrical
appliances sold in our Home stores.

Our employees are key sources of
innovation. In 2024, our lifestyle business
established an Innovation Centre of
Excellence to engage employees from
both store and head office teams. As part
of this initiative, participants submitted
ideas aligned with a specific pillar of our
Sustainability strategy. One idea resulted
in the launch of canvas tote bags in our
CB2 and Crate & Barrel stores.

Learn how we are working to build

the digital and technology skills of our
employees through our new Al Academy
on page 81.
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To exceed the expectations of the millions of customers
we welcome to our assets every day, we offer inclusive
customer experiences and promote healthy and
sustainable choices.

We have safety management protocols and procedures
to help ensure the safety of our customers. Our

efforts are guided by our Health, Safety, Security

and Environmental (HSSE) and Occupational Health
and Safety management systems. We train frontline
employees on areas such as first aid, CPR, fire safety,
security awareness and crisis management. In
addition, each business has safety procedures relevant
to its operations.

When necessary, we use warning and information
signage and public address systems to communicate
safety issues to customers. Read more about our
approach to health and safety on page 89.
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Delivering Accessible and Inclusive Spaces

As part of our Sustainable Business Commitment to Our Efforts to Improve Accessibility Lifestyle Business Assets audited as part of our recent
customer wellbeing and in support of the UAE’s national and Inclusion At its Mall of the Emirates store, LEGO welcomed accessibility efforts

ambitions for equity and accessibility, we aim to foster 45 children with special needs through two events
more inclusive environments across our operations. designed especially for them: Build with Everyone for
Guided by our core value of “Together”, we aim to the students from Al Noor Special Needs Centre and Prope rties Business
continually improve our assets and experiences to Spend a Day at LEGO for the students from Sanad
make them more accessible for everyone. Accessibility, Village Centre.

diversity, equity, and inclusion remain key priorities
as we work to foster spaces where everyone feels
welcomed, respected, and valued.

Entertainment Business

Our entertainment business signed a memorandum
of understanding with Special Olympics UAE to train - Mall of the Emirates
people of determination in winter sports and help  Pullman Deira Hotel
prepare the national team representing the UAE at i ) - Aloft Dubai Creek Hotel
the Special Olympics Winter Games 2025. In support Retail Business - Deira City Centre

of our commitment, Ski Dubai and the Winter Sports We renewed our partnership VYith Desert Group
Federation hosted 16 athletes from 12 countries at for the Enable programme, which offers people of

the UAE International Para Snowboard Championship. dete_rmination t.he.opportuniiy o rT\anage standalone Entertainment Business
_ sS. Ski Egypt is also supporting Special Olympics Egypt retail spaces within our retaill bgsmess stores. A - VOX Cinemas

severa.ll of our UAE assets. Whlle_ our assets are buﬂ_t in to empower athletes representing Egypt at the Winter total of 25 people of de'.ce.rmlnatlon p-artllcllpated in . Ski Dubai

compliance with the Dubai Building Code, we are going Olympics Games. the programme. In addition, the availability of Enable
the extra mile to align with the updated Dubai Universal products has expanded from 29 stores in 2023 to . ’
Design Code, which will increase our assets’ capacity to 52 stores in 2024, including both hypermarkets and LIfeStyle Business
support a diverse group of people, including people of supermarkets. - THAT Concept Store
determination, the elderly and pregnant women.

In 2024, in collaboration with the Dubai Municipality, we
conducted comprehensive accessibility audits across

Retail Business

- Carrefour Hypermarket located at the
Mall of the Emirates

Our lifestyle and
entertainment teams have

\ trained frontline workers to
raise their awareness of how The training was part of the Hidden
to support individuals with Disabilities Sunflower programme,

hidden disabilities. which uses the sunflower symbol to
discreetly indicate that a person may
require additional understanding or
assistance. Our properties and retail

teams plan to complete training in 2025.
MAJID AL FUTTAIM
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Encouraging Sustainable Choices

Within our stores and shopping malls, we are helping
customers make more sustainable choices through
educational campaigns, workshops and events. We
are also providing them with a range of sustainable
options and amenities that can help them reduce their
environmental impact.

For example, Crate & Barrel and CB2 introduced their
“First to Second” campaign to showcase FSC-certified
products. Stores also encouraged customers to switch
to reusable options, by promoting branded canvas

tote bags at a 40% discount. In KSA, our Crate &

Barrel team held ethical circular design workshops for
customers to share the benefits of eco-friendly outdoor
furniture and how outdoor spaces support wellbeing.
Additionally, THAT Concept Store launched its “PRE-
LOVED Luxury Fashion” initiative. It offers a curated
selection of high-quality, pre-loved luxury fashion
pieces while also helping to reduce waste, promote
responsible consumption and contribute to the goals of
a circular economy.

Twice a year, we also hold the Majid Al Futtaim Bazaar
at the Dubai World Trade Centre. This event offers
slightly damaged items and excess inventory that
would typically be sent to landfill to customers at a
significantly reduced price, often at a discount of 85%.

MAJID AL FUTTAIM 2024 SUSTAINABILITY REPORT

DARE TODAY,
CHANGE TOMORROW

RETHINKING
RESOURCES

TRANSFORMING
LIVES

632

Mall tenants offered
sustainable
lifestyle options
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Contributing to Sustainability

Sustainable lifestyle tenants are businesses
within our shopping malls that actively
promote environmentally and socially
responsible living through their operations,
products and values. These tenants
contribute to sustainability by:

1. Reducing Environmental Impact:
Minimising waste generation, limiting
plastic use and integrating recycled or
reusable materials into their operations.

PERFORMANCE AND
REPORTING

2. Providing Sustainable Products: Offering
ethically sourced goods made from eco-
friendly, organic, or fair-trade materials
with reduced environmental impact across
their lifecycle.

3. Advancing Social Responsibility:
Implementing initiatives that support
community wellbeing, employee
engagement and customer awareness,
including health campaigns, donations and
educational programmes.

4. Fostering Sustainable Behaviour:
Encouraging environmentally conscious
choices among staff and customers through
targeted campaigns, incentives and
sustainable in-store practices.

9. Implementing Responsible Packaging:
Adopting recyclable, compostable or
minimal packaging solutions to reduce
waste and environmental harm.
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Helping Customers Choose Better - For Themselves and the Planet The Three Pillars of Choose Better
The MENA region faces a growing challenge of Making Healthier Choices Easier
AR, Y st WReEmUii e Elne ey Through the Choose Better programme, we are Better for You
nutrition on the. rise. A l.JAE National Health Survey committed to helping customers make informed, L S —
revealed alarming obesity rates, SR e UAE healthier and more sustainable choices. We continue to Majid Al Futtaim received the 2024 including'fresh and minimally proce;ssed
among the most obese countries globally. Additionally, expand our range of healthier and sustainably sourced Marketing Society UAE Award in the items, as well as those scoring favourably
83% of adults do not meet the recommended daily products, integrating them into key sections of our Sustainability category for the Choose ' il Al
intake of fruits and vegetables, underscoring the stores to make them more accessible Better programme, which aims to on a nutrient proriting moaet.
urgent need for initiatives that encourage healthier and ' e sl AR 21rE] T SUEiEfElaE
: . _
more sustainable choices’. Through our SHARE loyalty programme, we make products more accessible, affordable Better for the Community
healthier and more sustainable choices even more and appealing to consumers in the

Products produced locally or by minority
groups, such as people of determination.

In response, Carrefour, as part of the Healthier Lives
coalition, launched the Choose Better programme to
make healthier and more sustainable products more
accessible, affordable and appealing to consumers
in the Middle East. Building on its success, the
programme was expanded across Carrefour stores
in the UAE.

rewarding. SHARE members enjoy exclusive discounts Middle East.
on Choose Better products during certain promotional
events and earn extra SHARE points with purchases
that can be redeemed for in-store rewards.

Better for the Planet

Products with sustainable sourcing
certifications or eco-friendly packaging
credentials.

! Global, regional, and national prevalence of adult overweight and obesity,
1990-2021, with forecasts to 2050: a forecasting study for the Global Burden
of Disease Study 2021”, The Lancet, Volume 405, Issue 10481, 813 - 838
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Expanding Our Impact Through Partnerships

By collaborating with strategic partners like the UAE
Ministry of Health & Prevention (MOHAP), we are
extending our reach even further.

We introduced the Healthy Lunch Box recipe book,
featuring 26 nutritious recipes for breakfast, lunch
and snacks, all lower in fat, sugar and salt. Available
in both English and Arabic on Carrefour's UAE
e-commerce store, the book has been distributed
through MoHAP to over 36,000 teachers, students and
parents across 400 schools.

As part of our commitment to promoting healthier
lifestyles, Carrefour has also launched a school
engagement programme that takes students on guided
store tours, bringing nutrition education to life. During
these visits, students learn about the Healthy Plate
concept, discovering how to balance meals with the
right portions of fruits, vegetables, proteins and whole
grains. They also gain hands-on experience in identifying
nutritious food choices within the store, equipping them
with the knowledge to make healthier decisions for
themselves and their families.

MAJID AL FUTTAIM 2024 SUSTAINABILITY REPORT
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Bringing Healthy Choices to the Community

Beyond our stores, Carrefour is actively engaging with
communities by opening pop-up stores at sports events.
These pop-ups provide attendees with healthier snacks
and drinks while delivering nutrition education with the
support of a certified nutritionist. By meeting people
where they are, we make it easier for them to make
better food choices and build long-term healthy habits.

Through these initiatives, Carrefour continues to
empower customers with the knowledge and options
to make healthier, more sustainable choices, benefiting
both individuals and the planet.

36,000+

Teachers, students and parents

received the Healthy Lunch Box

recipe book through our recent
distribution

TRANSFORMING
LIVES OUR PEOPLE

EMPOWERING

Animal Welfare

Within our diversified business model, our food retail
operations provide us with a unique opportunity to
promote animal welfare and responsible sourcing. By
being transparent about our long-term objectives on
animal welfare, we seek to empower our customers
to make informed choices and have an active role in
building more sustainable and ethical food systems.

We are currently working with Global Food Partners
to review our progress to date and to carry out an
analysis of the regulatory, operational, and supply
chain challenges and opportunities. The assessment
will involve key internal stakeholders and suppliers,
and will include supply chain mapping, capacity study,
market readiness, roadmap development and targeted
capacity building.

The findings will inform our implementation plans,
including programme incentives (such as impact
offsetting mechanisms) where market constraints exist.

GOVERNANCE

PERFORMANCE AND
REPORTING

Hear from Our
Sustainability Champion

“| have had the privilege of building and leading
our Choose Better programme. In 2024, we
hosted a number of initiatives that continue to
make healthier and more sustainable choices
easier, more rewarding and more accessible for
our customers across the UAE. These
achievements reflect not just a programme, but
a growing movement: one that | am proud to be
shaping alongside our partners, teams and
customers. Together, we are creating a retail
environment where making the better choice
becomes the easy choice.”

JOHNATHAN REDDIN
Commercial Innovation Manager
Majid Al Futtaim - Retail
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Across our shopping malls, properties and brands,

we are creating spaces and experiences that inspire
healthy living, empowering customers to care for their
bodies and minds, and make wellness a part of their
everyday life.

One way we do this is by providing government and non-

City Centre Al Zahia was awarded first
place in the 2024 Health Promoting
Shopping Centres Programme. It also
achieved Accredited Baby & Family
Friendly Destination status by the Sharjah
Child Friendly Office, an affiliate of the
Sharjah Health Authority.

profit partners free access to public spaces at our malls
to raise awareness of health issues among mall visitors.
In 2024, this enabled the Oman Cancer Association to
raise awareness amongst visitors at both the Mall of
Oman and City Centre Muscat; the Royal Omani Hospital
to conduct CPR and other first-aid workshops at City
Centre Qurum; and the Bahrain Health Authority to
conduct a blood donation drive at City Centre Bahrain.

To help communities stay physically fit, especially
during the hot summer months, many of our properties
offer indoor exercise opportunities. For example, Mall
of the Emirates held Wellness Wednesdays as part of
the Dubai 2024 Fitness Challenge. Over four weeks,
the mall collaborated with local fitness studios to offer
wellbeing classes for various fitness levels. In addition,
more than 800 runners participated in indoor runs at
our City Centre Mirdif and City Centre Al Zahia malls.
The runs were coordinated in association with Dubai
Sports Council and Sharjah Sports Council.

2024 SUSTAINABILITY REPORT

The Global Smile Initiative held its 11th
Kids R Gold Awareness Campaign at City
Centre Bahrain. Over 3,000 people visited
the Smile Initiative stand, which raised
awareness of childhood cancer and the
medical, social and psychological services
available to children in the community.

We encourage healthy lifestyles by

offering free workouts to MAFers and our
community. Lululemon City Walk hosted
free yoga classes on the beach and in

its stores several times during 2024.

These events spread awareness on the
importance of movement for overall health.

Little Explorers City Centre Mirdif became
the world’s first children’s education facility
to be certified under the WELL Performance
Rating. Little Explorers also received the
Healthy Spaces Project of the Year during
the 2024 MENA Green Building Awards.
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Supporting Healthy Lifestyles (Continued)

Beyond physical health, we support the wellbeing and mental
health of visitors to our assets. For example, within our lifestyle
business, Lululemon brought people together through its “Together
We Grow” campaign, which worked to inspire people to discover
the joy of moving as an entry point to wellbeing. Following a
survey in which 75% of respondents said they believe society is
judgmental toward people experiencing poor mental health, the
brand hosted community events, activities and a promotional
campaign to raise awareness and foster support for mental health.
These efforts engaged over 4,250 people across the region.
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Supporting Physical Activity in the Snow

Hundreds of joggers from 24 countries took part in Snow
Abu Dhabi's inaugural Festive Fun Run. Snow Abu Dhabi
also hosted, together with the Abu Dhabi Sports Council
and Abu Dhabi 360, an inaugural Snow Fun Run for kids
ages six to 16 years old. More than 200 kids joined in to
complete the 400-metre racecourse.

In Oman, along with the Ministry of Heritage and
Tourism, we hosted the inaugural Ice Warrior
Challenge. Over 350 athletes from 18 countries
participated in 15 obstacles including monkey bars,
tyre flips and a splash pool in the snow.

Ski Egypt hosted its third Snow Warrior Challenge,
as well as Snowman Building Kids.

At Ski Dubai, we continued to host renowned snow
sports competitions and welcome master athletes to
train in the venue throughout the year. In 2024, Ski
Dubai and UAE Winter Sports Federation hosted the
fourth UAE FIS Competition featuring 12 international
Ski and Snowboarding Federation-sanctioned
competitions, including four Olympic-qualifying events.
We also hosted two Alpine Ski Races under GBR-GB
Snowsports and specialised training camps for Freeski,
Snowboard, Para Snowboard and Alpine Ski athletes.
The UAE National Team brought home one gold, three
silver and nine bronze medals across the female and
male snow sport disciplines.

Ski Dubai also hosted yoga classes as well as its

fifth annual DXB Snow Run. More than 600 athletes,
including 60 MAFers, from nearly 70 different
nationalities took to the slopes in Dubai’s coolest run.
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Ghaf Woods is one of the first communities in the
Middle East to be accredited by WiredScore, the
global leader in rating digital connectivity and smart
technology in real estate.

Ghaf Woods received the Best Sustainable Residential
Development in Dubai Award at the 2024 International
Property Awards, and the Ghaf Woods Sales &
Experience Centre was awarded the Net Zero Energy
Building Project of the Year in the 2024 MENA Green
Building Awards.
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Innovating for Customer Experience

We deliver pioneering concepts that constantly set a
new benchmark in sustainable retail, property, leisure,
and entertainment. To help ensure we continue to
revolutionise customer experiences, we invest in data
science and analytics. Our businesses and key brands
have defined clear innovation themes, which guide
their innovation pipelines, taking into consideration
shifting needs and trends.

Customers and other stakeholders can join our
innovation process by sharing ideas and solutions to
improve the customer experience through our Open
Innovation platform. We also invite them to testing and
feedback sessions.

/

/
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As part of our Customer & Brand Innovation
programme, we also hold a quarterly series with
MAFers called Innovation Blenders. These interactive
sessions include internal and external speakers who
discuss trends, real-world case studies and innovation
updates within Majid Al Futtaim. Topics explored in
2024 included GenAl and its impact on our business;
the past, present and future of shopping malls;
innovation ecosystems; and the future of loyalty and
subscription programmes.

SPOTLIGHT
Using Al to Optimise Customer Service in Retail

Our grocery retail stores offer a range of

7 million SKUs across 14 markets, requiring
significant commercial and technological
effort to manage pricing effectively. A new
Al engine is helping to ensure competitive
pricing by considering various scenarios,
recommendations and periodic promotions,
helping customers receive the best value
and price. Additionally, the engine enhances
SKU specifications and information,
enabling customers to make better choices
and easily navigate their specific needs,
whether it's gluten-free, allergy-friendly,
organic or sustainably packaged.

Our retail business is also deploying a
solution that enables stores to enhance
and advance personalised offers, providing
an improved shopping experience that
matches customer needs, saves them time
and effort and rewards loyalty.

A third solution focuses on advanced text
analytics and mining. Previously, our
retail marketing team manually processed
between 60,000 to 70,000 customer
responses weekly, categorising them

and recommending actions for each
customer. This took around seven days and
provided only basic analytics. The new Al
solution takes just three minutes, allowing
the team to categorise customer feedback
by aspects like delivery, quality, hygiene
or checkout queue times, generating
actionable insights for improvement.
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Community Support Delivering Aid and Compassionate Care

We partnered with Emirates Humanitarian City and Empowering Local Artisans and

Emirates Red Crescent to bring joy to 1,300 guests L

from Gaza during Eid. Over three days, they enjoyed Vulnerable Communities

VOX Open Cinema screenings, Magic Planet games and Crate & Barrel UAE expanded its community-

- _ _ _ o family-friendly entertainment. Carrefour provided over led “Ornaments for a Cause” initiative with a

res.lllence, partnerlng with top.-t|er OTEEIMIEEETE t‘? USD 54,000 in essential vouchers, our lifestyle business new line of ornaments by a local artist using

Sl meanln.gful, llf_e-Fhanglng Sfpemntie thqse n donated over 1,200 apparel items and employees gifted recycled materials. Proceeds were donated to

Aeeel i gl o g!vmg CEE every year durl.ng nearly 300 presents. We also donated over USD 500,000 Dubai Cares to support families in need. Since

Ramadan, we engage in several donation campaigns to the Egyptian Red Crescent to fund 7,000 daily meals in its inception in 2007, Dubai Charity Association,

to stipport those in need throu.gh(.)u_t _th_e holy month. Gaza and supported a local hospital treating Palestinian part of Mohammed bin Rashid Al Maktoum Global

We concentrated our community Initiatives across four children with financial aid and donated items. Initiatives, has been working towards providing

I, children and youth in developing countries with
access to quality education through the design and
funding of programmes that aim to be impactful,
sustainable and scalable.

Our communities are integral to our long-term
success. To support them, we champion causes that
directly and positively impact their wellbeing and

Increasing Food Security, Curbing
Food Waste and Boosting Resilience

During the month of Ramadan, in conjunction
with technology partner Replate and the UAE
Food Bank, we extended our food rescue
programme, Feed the Future, across the brands
in our business, donating 12,000 meals to those
in need. In the process, we recovered over
6,000 kg of food for donations, conserved over
13,800,000 litres of water and prevented the
equivalent of nearly 12,400 kg of CO, emissions.

Mobilising Resources and Extending
Support to Those in Need

Across the region, we partner with local charities to
host iftars for orphaned and vulnerable children. For
example, we partnered in Bahrain with Gergaoun and
the Royal Humanitarian Foundation to welcome children
without parental care at the Bahrain City Centre, while
in Oman we held a charity iftar at the Hormuz Hotel in
partnership with the Oman Down Syndrome Association.
Also in Oman, we hosted “Arcade Games for Cause”,
where participants could play donation-powered arcade
games at the Mall of Oman and City Centre Muscat.
Donations supported our NGO partners Dar Al Atta’a
Association and Al Rahma Association.

MAJID AL FUTTAIM 2024 SUSTAINABILITY REPORT 71



CONTENTS INTRODUCTION DARE TODAY, RETHINKING TRANSFORMING EMPOWERING GOVERNANCE PERFORMANCE AND
CHANGE TOMORROW RESOURCES LIVES OUR PEOPLE REPORTING

Nurturing Children’s Development

Standing with Lebanon

In partnership with Kalimat Group and National Paints City Centre Al Zahia also hosted the “Smiley Summer” We leveraged the breadth of our ecosystem to Hear from Our

Group, we brought our summer literacy initiative campaign. For each visitor who joined in, we donated aid the Emirates_, Red C_re_scent UAE Stands with Sustainability Champion

to City Centre Al Zahia and Mirdif. The programme AED 10 to Operation Smile, a charity that repairs Lebanon campaign. This included a USD 1 ! : :

featured book-themed activities, including a book- children’s cleft lips and cleft palates. In total, donations million pledge, and donation boxes placed in the 52 ) SR ) eyl e il EnEiy

Mall of the Emirates and City Centre Mirdif, Deira sustainability has become a deeply personal
and Al Zahia. Customers could also make cash mission. | have come to realise the powerful

donations at designated ERC donation stands impact | can have, not just on the communities |
and at the checkout counters in all Carrefour serve, but across our industry and the planet.

selling kiosk, reading sessions, book signings, supported 50 cleft lip surgeries.
educational workshops and competitions to spark
a love of reading in children and young adults. The

partnership also supported our Pledge-a-Library UAE stores, VOX Cinemas, Ski Dubai, THAT That awareness drives me to lead with purpose,
initiative, providing displaced children with access to Concept Store and Magic Planets, as well as copstantly seeking innovativ_e ways.to ma_ke our
reading materials through 100 mini libraries situated digitally through the Carrefour app. neighbourhoods more sustainable, inclusive and
within several assets across the region. future-ready.’

EURIKA FARIA
Senior Manager
Community Management Team
Majid Al Futtaim - Development
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Employee Volunteering

To multiply our community impact, we encourage
MAFers to connect with their local communities through
volunteering opportunities. This supports our social
impact objectives while fostering employee engagement,
personal growth and teamwork.

Supporting Those in Need During Ramadan

Volunteering during Ramadan is a deeply rewarding
and meaningful experience. It exemplifies the values of
generosity, kindness and selflessness, and reinforces
the bonds of solidarity within communities. Here are
examples of how our employees gave back:

- KSA: MAFers from VOX Cinemas prepared and
distributed over 2,500 Iftar meals
in Riyadh.

- Egypt: MAFers from City Centre Almaza and their
families collaborated with the Egyptian Food Bank
to pack Ramadan boxes.

- UAE: Our lifestyle business partnered with the Dubai
Police to distribute 250 Iftar meals to commuters in
Deira, ensuring that those on the road had access to a
nourishing meal.

* During Ramadan, MAFers from our properties
business used their creative skills to make handmade
penguin toys for children in refugee camps.

In addition, volunteers from across our businesses
participated in a Dubai Cares packing event,
assembling relief kits with essential items and food for
relief efforts in Lebanon.
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25+

Mangrove trees planted at
Al Zorah as part of a

team-building activity with
Companies for Good, supporting
ecosystem restoration
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Empowering Our People

2028 Sustainable Business Commitments

To empower our employees, we provide the tools and
support they need to achieve their full potential. We
continuously work to enhance the experience of our
41,000 MAFers, while also aiming to improve standards
across our wider value chain.

Our 2028 Sustainable Business Commitments prioritise
employee wellbeing, upskilling employees and tier

1 suppliers in sustainability, providing a clear route

to advancing MAFers into more senior roles and
scaling up requirements relating to human rights and
employment conditions.

In 2024, we were ranked as the seventh best workplace
to grow your career in the UAE by LinkedIn Top
Companies, making us the highest-ranked privately
owned UAE business. The methodology uses LinkedIn
data, looking at components such as how employees
are advancing both within a company and when they
leave, how they are upskilling whilst employed there,
and attrition and layoffs.
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Attracting & Retaining Talent

We will integrate sustainability into
attraction and retention programmes
to meet the evolving values of our
workforce.

Training & Development

We will provide sustainability
training to employees and suppliers
throughout the value chain.

Healthy Workplaces

We will implement wellbeing
programmes across the business
and demonstrate measurable
improvements in employee health,
wellbeing, and productivity.

Human Rights & Employment
Conditions

We will aspire to lead by example by
requiring all employees and direct
Tier contractors to comply with the
International Labour Organisation’s
eight core conventions.

Integrating Sustainability
at All Levels

On the ground, our strategy is supported by a
network of sustainability champions from all
businesses who lead positive change in their
own roles and inspire their colleagues to do the
same. They meet bi-weekly with the Corporate
Sustainability team to share best practices and
lessons learnt. The network serves as a platform
to showcase progress across our sustainability
pillars: Rethinking Resources, Transforming
Lives and Empowering Our People. Look for
perspectives from our sustainability champions
throughout the report.

In addition, we provide annual sustainability
training to employees and tier 1 suppliers, within
priority roles and based on spend. See Training
and Development, page 80, for more information.

AN
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2024 Highlights

380+

People of Determination employed

4

new Leadership Academies launched

189,790+

Sustainability training hours delivered
through our Retail Business School

8,730+

employees trained on sustainability-
related topics

27,000+

engagements held across eight
countries during annual Wellness Week

137

ISO 45001 or equivalent certifications
across assets and stores




Attracting and Retaining Talent

Our Employee Value Proposition is rooted in purpose
and possibility, offering a vibrant culture, competitive
benefits, clear pathways for growth and the opportunity
to make a real impact. It is a promise that goes beyond
a job description, reflecting the unique experience of
being part of Majid Al Futtaim.

At the Group level, we set the vision and frameworks
that shape how we manage our most valuable asset—
our people. These are adapted by each business to
align with their unique goals and structures, ensuring
consistency in values while allowing room for local
relevance.

Talent Acquisition

From the first application to pre-onboarding, our
approach to recruitment is designed to attract the
brightest minds while delivering a smooth, transparent
and respectful experience for both candidates and
stakeholders.

It begins with unbiased job descriptions and honest
communication that set clear expectations. Throughout
the process, we stay focused on finding individuals who
bring great skills and strongly embody the core values
of Bold, Passionate and Together that drive us forward.

Our Talent Acquisition team is spread across our

businesses, each with its own Talent Acquisition
Business Partner who follows our standardised
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processes for interviewing, assessing, selecting
candidates and extending offers. This is complemented
by our global solutions business, which supports
recruitment efforts with a Talent Sourcing function
focused on building talent pipelines and actively
sourcing and filtering candidates. The exception is
executive hiring, which is managed by our Executive
Search team under the Talent Centre of Excellence
umbrella at the Company level.

Our hiring process is based on candidate competency,
where our process and system are designed to ensure
fair and objective assessment of talent. We utilise digital
systems and Al-powered tools that provide features
such as automated screening questions and fit scores
that focus on matching job requirements with candidate
experience. In 2024, we trained our Recruitment team on
our competency-based approach and how to eliminate
bias during interviews and assessments.

Recognising Employee Excellence

Every year, we recognise MAFers for their outstanding
contributions at our company-wide annual ‘SPARK'’
Reward and Recognition Awards. Nominated by their
peers, three winners from each business are selected
for their commitments to driving business impact,
prioritising customer experience and role modelling
our values of Bold, Passionate, Together. Celebrating
our employees and their successes is essential for
creating a positive culture.

EMPOWERING
OUR PEOPLE

Providing Equal Opportunities

We seek to create an inclusive environment at
Majid Al Futtaim by providing equal opportunities
for people of all abilities, including people of
determination. Carrefour UAE received the

Equal Opportunity Builder Award from the

World Congress on Rehabilitation in recognition
of our commitment to fostering an inclusive
environment for individuals with disabilities. The
award celebrates our recruitment of more than
50 people of determination. Today, over 380 people
of determination are employed across the Group,
including more than 330 in our retail business.

Nurturing Future Talent

We collaborate with partners across MENA to
help build a strong workforce pipeline, supporting
both our long-term success and the economic
development of the communities we serve. See
Learning and Development on page 60.

Carrefour UAE launched Intilaga, a programme
for recent Emirati graduates to build unique and
rewarding careers with us. Through structured
learning journeys, mentorship and hands-

on experience across key business functions,
graduates can develop skills and knowledge
needed to help them thrive in today’s dynamic
retail landscape. Twenty Emirati women at

Majid Al Futtaim joined the programme in various
functions, such as business development, finance,
digital, marketing and human capital.

Supporting Women’s Return to Work

We launched the Aaouda Returnship Programme
to help Emirati women return to the workplace
after extended career breaks. The programme
supports the UAE’'s NAFIS programme, which
focuses on bringing more UAE Nationals into
private sector roles (see page 60).

The programme provides Emirati women with the
foundation, guidance and flexibility to help them
achieve their career aspirations while maintaining
their personal responsibilities. It includes
intensive skills development workshops, hands-
on rotational assignments across key functions,
such as human capital, marketing, finance

and information technology, as well as access

to personalised mentorship and networking
opportunities. Additionally, participants can
benefit from ongoing support in technology
upskilling and soft skills enhancement, helping

to ensure they are well-prepared to navigate the
evolving workplace.
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Onboarding New Hires for Success

We believe a great start sets the tone for an even
better journey. Our onboarding experience is a
thoughtfully designed, three-month immersion into

the world of Majid Al Futtaim. From day one, new hires
are introduced not just to their teams, but to the full
breadth of our business. We make sure they connect
with key stakeholders, understand the bigger picture
and begin building the relationships that will help them
thrive from the outset.

Throughout this journey, our Human Capital team stays
closely engaged, offering regular check-ins, guidance and
support to help ensure every new team member feels
confident, empowered and ready to make their mark.

All newly appointed managers and above participate
in our Induction Academy, designed to immerse them
in Majid Al Futtaim'’s history, culture, values, business
structure, and sustainability agenda. The Academy
also serves as a platform for new MAFers to build
cross-functional connections across the business. It

Is supported at the highest level, with the Chief Brand
Officer serving as the programme’s executive sponsor.
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RETHINKING
RESOURCES

TRANSFORMING
LIVES

90%

of Academy attendees

rated their overall
satisfaction positively

EMPOWERING
OUR PEOPLE

GOVERNANCE

PERFORMANCE AND
REPORTING
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Fostering Diversity, Equity and Inclusion

With a vibrant tapestry of over 110 nationalities in our All employees can share their thoughts and ideas about

diversity, equity and inclusion through our “Speak-Up”
forum and our annual survey.

workforce, Majid Al Futtaim thrives on the strength
of its diversity. Each unique voice, skill and idea adds
colour to our culture, sparking collaboration, igniting
innovation and propelling our growth.

Guiding the way is our Diversity, Equity, and Inclusion
Policy, a living embodiment of our core values. It
champions a workplace where inclusion is not just
encouraged but expected and where fairness and
respect are how we work, connect and succeed
together. Our Diversity and Inclusion Council oversees
the policy. Comprised of representatives from each
business, the Council meets monthly. At the start of
the year, it establishes a shared action plan aligned
with annual targets, encompassing essential elements
such as training, awareness sessions and our annual
Diversity and Inclusion Survey.

“One of the highlights for me this past
year was developing and launching a

DEI training programme. The goal was
simple but meaningful: to build awareness,
promote respect and encourage open
dialogue across all levels of our
organisation. We wanted to go beyond
ticking boxes and instead embed inclusion
in our everyday culture.

As outlined in our Code of Conduct, we have a
strict zero-tolerance policy for harassment and
discrimination.

All employees are encouraged to report violations of
our policies and standards through our Ethics Hotline.

We also partnered with the Sheikh
Mohammed bin Rashid Al Maktoum Centre
for Cultural Understanding to help our
expatriate colleagues gain deeper insights
into UAE traditions and values. This
helped our teams work better together

by building mutual understanding and
cultural appreciation.

We raise employee awareness of our policy,
requirements and the importance of fostering a diverse
and inclusive culture through training. In 2024, we
completed the development of the company-wide
Diversity, Equity and Inclusion e-learning training,
which we plan to introduce to office-based employees
in 2025. We are also exploring similar training for
frontline employees.
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Hear from Our
Sustainability Champion

We also brought DEI to life through several
vibrant celebrations. These moments were
not just about festivities; they created

real opportunities for people from all
backgrounds to connect, share stories

and feel seen. Slowly but surely, we are
building a culture where everyone feels
they belong, and | am proud to be part of
that journey.”

PAULINE RIZK
Director, Learning & Development
Majid Al Futtaim - Entertainment

Listening to Our People

In 2024, we saw a 52% increase in response rates

to our annual Diversity and Inclusion Survey when
compared to the previous year. The survey covered
hiring and recruitment, career development and our
policies and procedures. Overall, perception remains
positive.

Key Findings

76% 77%

agree our recruitment agree discrimination
approach promotes is not tolerated at
diversity Majid Al Futtaim

82% 79%

feel they work in a
diverse team and
company

feel included and able
to be themselves at work

90% 13%

think that Majid Al Futtaim
hires a diverse workforce

understand procedures
for reporting
discrimination
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SPOTLIGHT

Building a Community of Women Leaders

As proud signatories of the UAE Gender Balance
Council's SDG 5 Pledge, we support efforts to advance
women in leadership across the private sector. Guided
by our SLL targets, we are focused on transforming our
senior leadership landscape, with the aim of achieving
32% female representation by the end of 2026. This
aligns with the bold ambitions of the 30% Club, a global
movement that believes inclusive leadership is not just
good ethics—it is good business. For more information
about this SLL KPI, please see page 114.

In 2024, we achieved our annual sustainability-linked
loan target of 26% women in leadership positions,

with women representing 29% of senior management.
Our lifestyle business became the first in the Group

to achieve majority female leadership, with 51%
representation at the senior level. This is largely
attributed to our focus on equitable practices during
talent acquisition, ensuring an equal number of eligible
male and female candidates for every available position.

Through dynamic development programmes, we
equip women with the skills and tools to sharpen their
edge, elevate their careers and create space for work-
life harmony with flexible arrangements. In March
2024, we launched the Women in Leadership & Male
Allyship Academy, which supports female leaders
across Majid Al Futtaim at senior management level
and above. Its objective is to forge a powerful network
of female leaders who uplift each other, harnessing
their unique strengths to elevate leadership
excellence across Majid Al Futtaim.

MAJID AL FUTTAIM

The Academy also develops a cohort of male leaders
who engage in active allyship, advocating for women
and amplifying their voices. Since its introduction,
nearly 300 leaders have graduated from the Women in
Leadership & Male Allyship programmes.

We also hosted the first cohort of our Women

in Leadership Programme, developed in collaboration
with the NeurolLeadership Institute. The programme
focuses on inspiring leadership approaches and
cultivating strategies to boost individual and team
productivity while building a strong network of female
leaders based on allyship.

At the local level, we support various initiatives to
empower female employees. For example, women from
our global solutions team in the UAE attended a panel
discussion to hear from fellow senior female leaders
about their own career paths and guidance for success.

29%

of senior management
In the top three seniority
levels are women

EMPOWERING
OUR PEOPLE
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Training and Development

We invest in our people’s skills and development to help
ensure they have the tools to succeed in their roles and
adapt to the evolving changes within the workforce.

Career Development and Talent Management

Each year, employees work with their managers to set
objectives in our performance management system
based on measurable indicators and our cultural
values. Performance is measured and discussed during
mid- and end-of-year reviews. These discussions help
inform individual employee’s development plans.

The mid-year performance review specifically
evaluates individuals on competencies such as their
leadership abilities, ambition and agility. This enables
managers to identify individuals with top-talent
potential, who are then provided with activities such as
further training and individual coaching opportunities
to nurture their growth and fully leverage their
capabilities. We have developed a standardised
framework across the Company that defines the critical
roles that should be filled by individuals identified

as top talent. The aim is to have our top 50 critical
roles occupied by top talent over the next five years.
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Developing Leaders

Our Leadership Institute, which is run by our central
Learning and Leadership Centre of Excellence, offers
world-class, innovative learning and leadership
development academies led by learning experts. This is
complemented by Learning and Development teams in
each business, which deploy functional, technical and
other business-specific learnings.

Based on a performance needs analysis, which
included the voice of the learner, we have enhanced
our Leadership Institute portfolio to help employees
build skills in change readiness and adaptability,
complex decision-making with data, communication
and digital skills such as big data, Al and market-
creating innovation. Additionally, we are offering
smaller class sizes and more micro-learning training
sessions to fit a variety of needs. We also launched
four new learning academies: Al Academy, Women
in Leadership & Male Allyship Academy (see page
79), People Management Academy and Top Talent
Leadership Academy.

values of today’s workforce.

EMPOWERING
OUR PEOPLE

Programmes for Employee Growth

High-Performing Teams Programme
Integrates sustainability into attraction and
retention programmes to meet the evolving

LinkedIn Learning #HourOfPower Challenge
Promotes continuous learning by encouraging
employees to dedicate one hour per week to
curated LinkedIn Learning journeys.

Emotional Intelligence Programme

Enhances workplace relationships, leadership
effectiveness, teamwork and overall
organisational culture.

14

Development programmes were
delivered, covering finance,
management, career growth and
other key professional skills

Training and Support

To ensure consistent understanding and
implementation of our human rights commitments,
we provide an annual mandatory online training
focused on human rights and our Employment
Conditions Policy. This training is specifically
designed for all office-based employees and
accommodation auditors, equipping them with the
knowledge needed to uphold our standards across
our operations. In 2024, we saw a 56% completion
rate of our human rights training. To support
improved uptake in 2025, a remediation plan has
been developed and accountability assigned to the
Human Capital team.

Additionally, we continued our efforts to ensure
our operations are aligned with the UN Guiding
Principles indicators for the CHRB (Corporate
Human Rights Benchmark) methodology. We
completed our comprehensive examination of
our policies against the benchmark and began
examining our partners’ performance. For
example, our lifestyle business collaborated with
brand partners LEGO, Lululemon, Abercrombie &
Fitch and Hollister to evaluate their progress in
implementing human rights benchmarks, identify
remaining gaps and developing action plans.



SPOTLIGHT

Upskilling Our People in Al
and Digital Capabilities

Al is rapidly changing how we live and work. Through
our new Al Academy, we are investing in programmes
to equip our employees at all levels with the skills
they need to embrace these new advancements. By
doing so, we can continue to bring new solutions to our
customers across our businesses.

Our new Al Academy offers education and training for
varying experience levels, helping employees harness
the power of Al in their roles:

- GO with Al: Provides hands-on learning experiences,
empowering employees to integrate Al tools into
their everyday work and enhance efficiency and
decision-making.

- DEVELOP with Al: Offers advanced training to help
developers and data scientists build their expertise
in Al technologies.

- ELEVATE with Al: Equips senior leaders with
strategic insights and leadership skills to help drive
Al adoption and innovation across the business.

See page 61 to learn about how we are using Al to
bring new solutions to customers.
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Positioning Managers to Lead

In partnership with Harvard Corporate Learning,
our new People Management Academy provides
world-class development for managers across our
businesses and countries. The inaugural cohort,
comprising participants from 28 nationalities and
nearly 40% female representation, underscores our
dedication to developing future-ready people
managers.

With an aim of reaching 2,000 people managers in
2025, the Academy is designed to equip people
managers with the skills to drive business
performance, foster talent and create lasting impact
within their teams. In 2024, the programme . .
achieved a 4.7 out of 5 satisfaction rating. Reinforcing Our Culture and Values
As part of our ongoing culture transformation journey, in 2024,
we introduced Culture Cascades—an experiential training
facilitated by our Master Culture Champions, who are
employees trained to support and drive cultural transformation
within the Company.

° " |
Learning Month: uLearn! Culture Cascades are designed to go beyond simply teaching

We hosted our second annual uLearn! initiative values and behaviours to enable employees to experience,

to help our employees build future-ready reflect on and explore how they can bring our culture to life in
capabilities and foster a culture of continuous their day-to-day roles. Sessions are interactive, inclusive and
learning across Majid Al Futtaim. With over 1,800 grounded in dialogue to foster a shared understanding of our
registrations, the month-long campaign featured 92% values, behaviours and catalysing practices.

13 workshops and sessions with renowned

experts on topics such as emerging technologies, overall learner

power and leadership skills and personal satisfaction score 95% 54%

development. Professor Mark Esposito led the 0

flagship event “Future Next: Thriving Through 93 /0 cOVErage among coverage among

Chaos”, which focused on helping leaders employees with a strong frontliners, with a
of learners reported NPS of 88 strong NPS of 97

navigate and succeed through periods of
disruption and change. The event addressed
strategies for resilience, adaptability and long-
term growth.

an increase in skills
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Learning and Development Across the Group
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Properties Business

Mall managers and management professionals
participated in the RISE Programme to strengthen
their ability to deliver exceptional, market-leading
experiences to customers. It inspires teams through
proactive leadership and a strong customer-centric
mindset while strategising collaboratively with tenants
and partners to ensure long-term success. Additionally,
it empowers individuals to build high-performance
teams and align their efforts with key organisational
goals. Managers also have the opportunity to participate
in the Situational Leadership Programme, which helps
them adapt their leadership styles to team needs,
fostering flexibility, productivity and employee growth.
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Entertainment Business

The Empowered Leadership Development Programme
was launched, which is an 18-month immersive journey
tailored to develop our entertainment managers,
supervisors and associate managers for their next
career milestone. The programme covers a wide

range of critical leadership topics, including Emotional
Intelligence, Creative Problem Solving, Presentation
Skills, and Strategic Thinking, all designed to build
confident, well-rounded leaders.

To further support career growth, we introduced the
Opportunity Catalogue, which gives high-performing
employees access to cross-functional projects that
align with their personal development and career
aspirations. This initiative allows team members to
gain exposure to new areas of the business, broaden
their skill sets, and contribute to high-impact,
innovation-driven projects.

Al Rihla, our six-month developmental programme
designed to empower young Emiratis in our
entertainment business, was successfully launched.
The programme delivered impactful training in
leadership, personal development, and both soft

and technical skills. Following its strong outcomes

and positive feedback, we are proud to continue the
initiative in 2025 with a new cohort, reaffirming our
commitment to developing future Emirati leaders in the
Entertainment industry.
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Retail Business

Carrefour UAE continued its commitment to
empowering Emirati talent through the Masarat
Programme, a specialised growth initiative designed
for frontliners to prepare them for the future as team
leaders, department heads and store managers.
Over 400 individuals enrolled. Facilitated through
Carrefour’s Retail Business School, the Masarat
Programme continues to leverage world-class
learning partners, ensuring that participants receive
top-tier training and a direct pathway to success
within the retail sector.

A
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Lifestyle Business

We welcomed our fourth cohort to our signature store
leadership development programme, Next Generation.
This six-month journey helps build the commercial,
financial, operational and people skills of future store
leaders. As of the end of 2024, 75% of Next Generation
graduates had been promoted, and 85% continued to
work at Majid Al Futtaim.

Additionally, we launched SCORE, the business'’s
first comprehensive programme to strengthen the
sales skills of our employees. It offers two paths: one
tailored for all sales associates, and an advanced
path for top sellers. The programme covered 93% of
targeted employees.
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SPOTLIGHT
Expanding Our Sustainability Training

Through dedicated sustainability-focused training, we
provide our employees with the skills and awareness
they need to implement our Sustainable Business
Commitments.

In line with our Training & Development Sustainable
Business Commitment, we continue to integrate
sustainability into mandatory online employee training
across the organisation. All businesses are required

to provide annual sustainability training to employees
in priority roles, with a target of 100% completion by
2028. The training is designed to strengthen awareness
of key sustainability topics such as climate action,
circularity, human rights and responsible

business practices.
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Empowering Teams Through Sustainability Education

Properties Business

Across our shopping malls portfolio, we successfully
delivered comprehensive waste management
awareness sessions, empowering both tenants and
service providers to drive sustainable practices,
fostering a culture of responsible waste disposal and
circularity.

Retail Business

Our Sustainability team hosted “Be a Responsible
MAFer” train-the-trainer sessions at our Retail
Business School for 160 retail store section managers,
department heads and store managers in the UAE.
Once trained, MAFers are equipped to conduct
mandatory in-store training for frontline workers on
energy conservation, water savings, waste reduction
and circular economy principles. We also conducted a
session for sustainability champions outside the UAE
who will conduct frontliner training in their respective
countries in 2025.

Lifestyle Business

We conducted training sessions for all store managers
on waste management, focusing on improving waste
data capture and sharing best practices to enhance
overall waste handling. This helped increase waste
reporting within our lifestyle stores by 30% compared
to 2023.

Majid Al Futtaim Holding
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